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www.AutomotiveInteriorsWorld.com
From the latest developments in smart surfaces and cutting-edge materials, through to the best 
user experiences and HMI innovations, Automotive Interiors World is the industry’s leading 
digital publication exclusively focused on current and future technologies relevant to the 
automotive interiors sector. Discover the new approaches, innovations, products and solutions 
set to shape next-generation vehicles, as well as the opportunities and challenges offered by 
increased vehicle autonomy and ever more sophisticated consumers, via exclusive features, the 
latest news, opinion and in-depth analysis of key industry trends.

FEATURING: New HMI approaches • Infotainment • Electronics • Connectivity • Comfort •  
New materials and surface treatments • Future concepts • Seating • Lighting • And more!

PROMOTE YOUR COMPANY, PRODUCT OR SERVICE:
In partnership with our editorial team we can produce, publish and promote custom content

in the form of interviews, features or news exclusives that promote your latest innovation, 
service or product, highlighted in our weekly e-newsletter and via our social channels.

WWW.AUTOMOTIVEINTERIORSWORLD.COM continues to grow, with an average of  
5,620+ unique monthly visitors and a weekly e-newsletter sent to 14,000+ industry 
professionals (per individual request) around the globe, including chief designers, engineers, 
product directors, brand managers, purchasing directors, project coordinators, consultants  
and decision makers within the world’s automotive Tier 1, Tier 2 and Tier 3 suppliers and car 
manufacturers. Our circulation data is continually refreshed via active research, and includes  
all those who register for our annual Automotive Interiors Expo events in Stuttgart, Germany, 
and Novi, Michigan, USA.

The official publication of Advertisement rates

WEEKLY NEWSLETTER BANNERS ▼

EMAILER ▼

Banner unit - 10:1  (main menu)  900 x 90 pixels

Banner unit - 8:1  
(site header)  600 x 75 pixels

Weekly newsletter banner
 640 x 120 pixels

WEBSITE BANNERS ▼

13,627 
AVERAGE TOTAL 

PAGE VIEWS
Source: Google Analytics,  
Oct 1, 2023 – Oct 1, 2024

5,620
AVERAGE UNIQUE 

VISITORS
Source: Google Analytics,  
Oct 1, 2023 – Oct 1, 2024

Banner unit - 1:1
(large banner)

300 x 300 pixels

Banner unit - 2:1
(junior banner) 

300 x 150 pixels

35%
AVERAGE 

OPEN RATESENT TO

14,000
SUBSCRIBERS, 

EVERY 
THURSDAY

Site header banner	 £1,200 GBP per month* 
Main menu banner	 £1,000 GBP per month*
Large banner	 £900 GBP per month* 
Junior banner	 £650 GBP per month* 
Supplier Spotlight Directory	 £1,250 GBP
*minimum 3 months

The week’s leading news stories, product launches, 
features, videos, etc sent to an opt-in list of 
10,000+ subscribers
12 months (50 emails)	 £12,500 GBP 
6 months (25 emails)	 £6,950 GBP 
3 months (13 emails)	 £3,950 GBP 

Mailshot to database	 £3,500 GBP 

Contact details
Rob Knight, divisional sales director • rob.knight@ukimediaevents.com 
UKi Media & Events, Parsonage House, Parsonage Square, Dorking, Surrey, RH4 1UP, UK  
Tel: +44 1306 743744 • www.AutomotiveInteriorsWorld.com

Reader survey 1

READERSHIP

NEWSLETTER 
READERS

48% work for an OEM 
or Tier 1

80% are final decision 
makers or influencers

65% of respondents read  
the newsletter every week

94% rated the quality of  
the newsletter as good/ 
very good/excellent

96% say it’s good/ 
very good/excellent

QUALITY OF 
WEBSITE 

Net Promoter 
Score

RELEVANCE  
OF CONTENT

1 Reader survey  
conducted by publisher, 
February 2025 

75% say the content is 
relevant to them and 
their role

of readers find 
the website and 
newsletter useful 
for sourcing new 
products or solutions

77% 12
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•	 Share your latest customer case study or technology 
innovation in an exclusive sponsored article on our website;

•	 Secure an exclusive interview (limited availability) in the 
dedicated event preview published before the show;

•	 Take an ad in the official show guide - the on-site catalogue used 
by visitors to navigate the show - exclusive interviews also available 
(limited availability);

•	 Send a dedicated e-blast to the full magazine database (or selected 
segment) before (limited availability) or after the event;

•	 Reserve a banner on the magazine website and/or e-newsletter 
before, during or after the event;

•	 Secure an on-site exclusive video interview (limited availability) 
with our editorial team, filmed by our expert video team for 
publication on the magazine website and promoted via the weekly 
e-newsletter, social channels, etc;

•	 Book an exclusive webinar (before or after the event) for highly 
targeted lead generation/brand awareness, with full e-newsletter/
social media promotion included.

EXHIBITING OR SPEAKING AT  
AUTOMOTIVE INTERIORS EXPO  
EUROPE OR NORTH AMERICA?

www.automotive-interiors-expo.com/usa

EXHIBITOR LISTINGS

63

SACO AEI PolymersBooth: A604Web: www.sacoaei.comSACO AEI serves the polymer 
industry by developing, manufacturing and delivering a 

full range of thermoplastic and 
thermoset compounds. SACO 
AEI has been supplying the 
automotive industry for over 40 
years with PP and wood fiber 
sheets (XR Sheet) and most 
recently with PP and glass fiber 
sheets (GF Stock,) excelling in 
performance and sustainability.Sefar Inc.Booth: A207Web: www.sefar.usSefar PowerHeat is a conductive 

heating fabric designed for 
various automotive applications. 
It can be integrated with minimal 
modification into injection-molded/NFPP trim panels, floor 

mats and door/console armrests 
for effective and efficient heat 
distribution. Sefar PowerHeat 
offers a reliable heating solution 
in diverse environments, ensuring 
consistent performance and 
longevity.

Sekisui Products LLC
Booth: A215Web: www.sekisui.comSekisui Products: a new frontier, a 

new lifestyle. Looking for creative 
next-gen interior solutions? 
Come see Sekisui’s Smart Layer 
Technology and learn about 3D 
touch sensors featuring soft-touch 
translucent foam assembly, as well 
as the latest line-up of functional 
and device tape solutions.

SerigraphBooth: A412Web: www.serigraph.comSerigraph has over 70 years of 
expertise in various forms of 
printing, forming, cutting and 
molding. These core competencies 
have led to the adoption of decorating technologies 

such as in-mold labeling and 
in-mold decoration, as well as 
the integration of lighting and 
electronics to provide customers 
with fully functional parts.

Shanghai Hansi Industrial Co. LtdBooth: A316Web: en.shhansi.comHansi is one of the pioneering 
adhesive companies in China. 
Its expansive product portfolio 
features six main adhesive series: 
polyurethane, epoxy, UV curing 
adhesive, hot melt, water-based adhesive and modified 

silane. Leveraging its reliable 
and extensive solutions, Hansi 
consistently finds itself at the 
cutting edge of the automotive 
interiors industry.

Sheffield Cutting EquipmentBooth: A300Web: www.sheffieldcuttingequip.
com
Sheffield Cutting Equipment 
makes the highest-quality strip 
cutting machines. Most of the 
automotive and airline seatbelt 
manufactures use Sheffield 
machines because of the quality, 
durability and precise tolerances 
its machines are able to achieve.

Shin-Etsu Polymer America Inc.Booth: A308Web: www.shinpoly.comShin-Etsu Polymer manufactures 
an array of automobile products 
including switch devices, electrical inter-connectors, 

interior decorating sheets and environmentally friendly 
compounds. All products are 
designed and produced to custom 
requirements in production 
facilities spread over the world.Şiteks Diș Ticaret ve Tekstil Sanayi AŞBooth: A716Web: www.siteks.com.trOne of the biggest felt manufacturers in Europe, Şiteks, 

based in Turkey, produces various 
felt and nonwoven products for 
the automotive sector. Along with 
virgin fibers, Şiteks uses recycled 
fibers and textile remnants to 
support the environment and 
can produce felts from 200 to 
3,500gsm in weight and from 
2-100mm in thickness. All felts can 
be prepared as plates, rolls, self-
adhesive and 2D-shaped parts. 
ahmet.ilhan@siteks.com.tr   
doruk.atasel@siteks.com.tr

Supreme Nonwoven Industries Pvt LtdBooth: A405Web: www.supremegroup.co.in
Supreme Nonwoven Industries is 
the largest and most diversified 
nonwoven manufacturing company in Southeast Asia, 

specializing in providing customized nonwoven solutions 
across various sectors from 
apparel to automotive and beyond. 
Its commitment to innovation and 
focus on sustainable solutions 
means it is geared to meet 
its global customers’ evolving 
requirements.
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Promote your company’s expertise to exhibition 
visitors and conference delegates – and the wider 
industry – before, during and after the event:
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T his year’s Automotive Interiors 
Expo Europe will feature 
a brand-new Reutlingen 
University VR Zone. Max Wallis 

spoke with Prof. Michael Goretzky, the 

university’s dean of studies for design 

master’s degrees, and Prof. Andrea 
Lipp-Allrutz, dean of studies for the 
transportation interior design bachelor’s 

degree, to find out more.Who are you aiming to meet at 
Automotive Interiors Europe in 
Stuttgart? We want to meet trade visitors and 

industry representatives who could 
become potential cooperation partners 

for us in project-oriented teaching, such 

as in semester projects. They could 
also become technological or financial 

sponsors. It would also be beneficial to 

meet all visitors to raise awareness for 

the transportation interior design degree 

program.

What can visitors to your VR Zone at 

the expo expect to experience? 
At our VR booth, visitors will experience 

how we use VR in the development 
process. For example, you can explore 

the complexities of a virtual vehicle with 

VR glasses, created by student Rafail 
Kalaitzidis. Through plots and movies of 

transportation interior design projects, 

we will showcase the results that can be 

achieved using digital tools in the degree 

program. It’s a small insight into our 
world and into VR, but it hints at what’s 

possible. Of course, we use even more 

tools. The study program is much more 

comprehensive, with a holistic approach 

to mobility concepts.
What are the advantages of 
implementing virtual reality in 
automotive interior design? 
Ultimately, we are transferring the 
working methods of the analog world 

into the virtual world. VR technology 
makes it possible to evaluate emotional, 

ergonomic and technological aspects in 

a virtual space. During the early stages 

of development, many aspects can be 

tested and discussed, just like in the 
real world. Several people can meet and 

discuss the model in the virtual world at 

the same time, and such collaboration 

can take place regardless of location. 
For instance, one person could be in 
Reutlingen and another in New York.How do you see OEMs using your 

technology? We see a huge benefit for OEMs. In 
development, it’s important to identify 

errors early and make the right decisions. 

While it won’t replace physical models, 

VR can streamline or expand the 
development process by incorporating 

more variants. It also supports the global 

working model, allowing expertise from 

different locations to be included without 

any time lag. This applies to all aspects 

of design development – 3D design as 

well as color, material and finish. Over the 

next few years, we believe we’ll move to 

mixed and extended reality. There’s great 

potential for development, especially 
with haptic perception. There are already 

some initial approaches, but there’s still 

much room for improvement.Has VR been developed to speed up 

the design process? Visualize designs 

first? Experiment with concepts? 
The games industry has provided us 
with a tool that makes the development 

process safer and ensures that we create 

emotional and functional results that 

convince the customer.How did the vehicle that you can 
experience with VR glasses come 
about? In the third and fourth semesters, we 

carry out a cooperation project with an 

industry partner for the entire semester. 

Together, we formulate a topic, and 
rough concepts are developed in a joint 

workshop with the students. These 
concepts are then finalized through 
various intermediate steps. The needs 

of the target group are crucial, as well as 

the inclusion of brand language, which 

  the students choose themselves.Is this an opportunity for students 
to present complex sets of creative 

factors and functional requirements 

that influence interior design, and 
then successfully implement their 
findings in realistic settings? 
The entire program aims to prepare 
students for real-world work. This 
includes the structured and well-
reasoned development of emotional 
solutions using state-of-the-art tools. So, 

the answer is yes, which is also reflected 

by the companies.
With the increasing trend for hyper-

individualization, how does this 
technology help interior designers 

easily change their designs and 
collaborate with customers to create 

a more personalized experience? 
CAD and related tools already allow us to 

implement changes at short notice. When 

working with customers, there are many 

ways to use VR to bring variants to life, 

whether in discussions with customers or 

consumer studies. While this technology 

offers a wide range of applications, we 

need to look at different processes and 

continue developing them. This is a 
major topic at the intersection of design 

and marketing, and it’s worth exploring 

further. With our new Texoversum 
building, we’ve created a space to do 
exactly this. Together with industry, we’ll 

test technologies and further develop 

processes. We’ve explicitly created an 

extended reality lab to continue exploring 

virtuality.
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