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Stay abreast of all the latest innovations and developments to keep your business one step ahead, 
through the pages of PPTI magazine. Here is a selection of some market values and forecasts from 
many areas that make up the vibrant parcel and postal technology industry:

UNPRECEDENTED GROWTH AHEAD

The global courier 
and delivery services 

market was worth 
US$440.5bn in 2022

Source: IBISWorld Global 
Courier & Delivery Services 

industry report

Global parcel 
volumes are 

expected to reach 
266 billion in 2026

Source: Statista Parcel 
Shipping Volume  

Worldwide 2013-2026

The global courier, 
express and parcel (CEP) 

market will witness a 
CAGR of 10% between 

2018 and 2027
Source: Mordor Intelligence Courier, 
Express and Parcel (CEP) Market – 

Growth, Trends, Covid-19 Impact and 
Forecasts (2022-2027)

72% of postal 
operators noticed 

an increase in parcel 
volumes in 2022

Source: Escher Future  
of Posts 2022

52% of European 
shoppers choose to 

purchase from one online 
store over another if the 
environmental impact of 

its delivery is lower
Source: Sendcloud E-commerce  

Delivery Compass 2021/2022

83% of posts believe 
e-commerce will have 
the biggest impact on 

the industry in the  
next five years

Source: Escher Future of  
Posts 2022

By 2025, e-commerce 
will account for  

23.6% of global retail 
sales, up from 20.3%  

in 2022
Source: Shopify Global  

Ecommerce Sales Growth  
Report for 2020-2025
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Advertisers benefit from exposure to the most senior decision makers 
and decision influencers in the postal, parcel and logistics sector in 135+ 
countries. They include:

• Postmasters general 
• Managing directors/CEOs 
• Senior global procurement managers 
• Heads of distribution 
• Managers of transportation 
• Freight forwarders
• Sales directors
• Senior advisors

Most issues also benefit from additional distribution at major industry 
exhibitions and conferences around the world, including:

PARCEL+POST EXPO 2024,  
OCTOBER 22, 23, 24,  
AMSTERDAM, THE NETHERLANDS

CIRCULATION  
AND READERSHIP
Parcel and Postal Technology International is the world’s leading 
magazine in the postal technology sector. It is distributed to 135+  
countries and reaches approximately 21,000 key decision makers 
through its print and online issues. The publication covers all the latest 
developments, trends and challenges in the industry, including new 
investments in sorting hubs, delivery vehicles and digital platforms. The 
publication also covers new revenue-generation solutions and future 
growth opportunities for the industry. Parcel and Postal Technology 
International is globally acknowledged as the most readable and best-
designed publication in the sector, offering analyses of the biggest trends 
and issues in the postal industry.  

SHARED 
VISION

CEO FORUM
Nine leaders from the delivery and 

logistics sectors share their thoughts
on the future of the industry

ROBOTICS
Robotics technologies that  
could transform the postal  
sector in the next decade

ROUTE PLANNING
Route optimization tools are

laying the foundations for  
a suite of smarter services

HOW ADVANCES IN 
IMMERSIVE DIGITAL

TECHNOLOGIES 
ARE SHAPING THE 

FUTURE OF THE 
DELIVERY INDUSTRY
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ECONOMIC INSTABILITY MAY BE A CAUSE  
FOR CONCERN, BUT THAT’S NOT PREVENTING 
LOGISTICS OPERATORS INVESTING IN THEIR 
BUSINESSES THIS YEAR. WHERE EXACTLY WILL 
THEY BE FOCUSING THEIR FUNDS IN 2023? 
KERI ALLAN INVESTIGATES

MONEY
WELL
SPENT

BUSINESS INVESTMENTS BUSINESS INVESTMENTS
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INTERVIEW: CANADA POST
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INTERVIEW: CANADA POST

COLD THE KEY IS TO  
HAVE THE RIGHT VEHICLES 

FOR THE RIGHT DELIVERIES”
Sally Dam, director of urban delivery  

strategy, Canada Post

GRAHAM HEEPS TALKS TO SALLY DAM, 
DIRECTOR OF URBAN DELIVERY STRATEGY  
AT CANADA POST, ABOUT THE CHALLENGES 
OF FLEET ELECTRIFICATION IN A BIG,  
COLD COUNTRY

On the face of it, Canada looks like a tough  
place to electrify last-mile delivery. Remote 
communities abound in the world’s second-
largest country and many of its 39.5 million 
inhabitants experience a long, cold winter.

But around 90% of Canadians live in major cities in 
the south, within 160km of the US border. And nearly 
70% of Canada’s electricity comes from renewable 
resources, mostly hydroelectric. Clearly, if you can 
conquer the geography and climate, post and 
parcel delivery in Canada can instantly become 
some of the greenest on the planet.

Canada Post (CP) aims to electrify half of its 
14,000-strong last-mile and middle-mile f leet by 
2030. It’s getting started with an accelerated rollout 
of 100 last-mile EVs – 90 cargo vans and 10 step vans 
– at six delivery facilities. The first facility, in 
Nanaimo on Vancouver Island in British Columbia, 
launched its vehicles in March this year. The second, in 
Joliette – one of five further sites in Quebec – transitioned  
in April. The installations were planned centrally but 
completed by local contractors.

“We’re learning how to update our facilities with the 
infrastructure to support these vehicles,” explains Sally Dam, 
director of urban delivery strategy at Canada Post. “We are 
already taking so many inputs from this experience that are 
helping us to build the [nationwide rollout] program.”

REALITY

Canada Post may in time offer a 
green delivery option to consumers, 
once a sufficient network of green 
vehicles is available

SUPPLIER INTERVIEW
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HISTORY IN THE MAKING
EDDY THANS, CEO OF PRIME VISION, REFLECTS ON TWO DECADES OF SUCCESSFULLY 
HELPING TO AUTOMATE AND INNOVATE THE POSTAL AND LOGISTICS SECTOR 

EVERY CUSTOMER WHO 
JOINED PRIME VISION HAS 
STAYED WITH US AND THAT IS 
BECAUSE OF THE INNOVATION 
AND THE NEW SOLUTIONS WE 
CONTINUE TO MAKE”
Eddy Thans, Prime Vision

Congratulations on 20 
years of the Prime Vision 

brand! Please tell us how the 
brand and what you offer has 
evolved over this time.
We started as a research department, and 
20 years ago we transformed into an 
independent company and created the 
brand of Prime Vision. In the beginning 
we had just 14 people focusing on OCR 
only, and over the course of 20 years we 
have really widened our portfolio. We 
initially grew our marketplaces – working 
in banking, postal and traffic – but we 
found that wasn’t a very successful 
strategy, so we made a plan to focus on 
the postal and logistics sector only, and 
then we broadened our product portfolio 
instead of our marketplaces, and that is 
why we are successful.

OCR is still a main pillar in the 
company – artificial intelligence is a 
main topic in the industry, and we have 
a team of 30 people working on AI – but 
we also have 140 other people working 
on other topics, all of which are centered 
around automating the sorting center.

What are some of your 
proudest achievements?
We are always focusing on innovation 
and have a pipeline of new developments. 
In the last few years, we introduced 
robots, which was a completely new 
development for us, and now we have the 
largest fleet of robots in the US with more 
than 50 operational sites. We were one of 
the leading companies to bring robots 
into the sorting domain.

I am also proud of the fact that over 
the last 20 years, we have not lost one 
customer. Every customer who joined 
Prime Vision has stayed with us and 
that is because of the innovation and  
the new solutions we continue to make. 
We have fantastic relationships with  
our customers, including our 
shareholder, PostNL, and with DHL – 
they are competitors, but it makes me 
proud that they all want to work with us 
because of the innovative solutions we 
continue to offer.

I’m also proud of the collaborative 
work we’ve been doing with Swiss Post 
– its highly skilled engineering team is 

LEFT: Prime Vision’s 
robotics and AI 
solutions are 
transforming the 
logistics industry
BELOW: OCR 
technology is a 
mainstay in the 
company’s portfolio

working closely with our own highly 
skilled team to build its whole 
automation solution. This is a new way 
of cooperation that we haven’t seen 
before and I really like it. It means you 
have the input of the customer that 
knows their processes best, combined 
with our know-how to create something 
that works well for the customer and 
builds trust between the two.

How have the challenges 
changed in the industry 
and how does Prime 
Vision support this?
The big challenge we’re seeing is 
labor shortages. In the past, we 
were talking to customers about 

cost savings that could be achieved with 
automation, but now the discussion is 
about how operators can reduce the 
amount of labor that is required to 
operate – not only for financial reasons 
but because companies are having 
difficulties finding people to do the work. 
I think Prime Vision is there to make sure 
the whole operation can continue, 
despite there being fewer people to do 
the job. We enable more automation and 
more innovation to get the job done. 

What new solutions are you 
developing?
We see that AI and robotics will continue 
to come together and will drive the move 
toward the dark warehouse, where you 
have no humans operating. The 
combination of data and automation will 
facilitate this. We are currently working 
on action recognition where you use 
vision cameras so you can see what the 
people are doing and recognize their 
actions rather than an object. With 
improvements to our robots, we think 
the combination of the data, action 
recognition and robots will really make a 
difference to logistics operations in the 
near future. It is still in development, but 
we are already executing some pilots and 
expect to bring a solution to market in 
the next year or so.  n

PRODUCTS AND SERVICES
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Forging ahead
INTERROLL REVEALS HOW AUTOMATIC CONVEYOR SYSTEMS INCREASE THROUGHPUT, 
CAPACITY AND EFFICIENCY FOR COURIER, EXPRESS AND PARCEL (CEP) SERVICE PROVIDERS 

LEFT: The High 
Performance 
Conveyor Platform 
(HPP) is a new 
conveyor platform 
for CEP providers 
BELOW: Interroll’s 
Multibelt Switch 
(MBS) is part of 
the HPP

With the new High Performance 
Conveyor Platform (HPP), Interroll 

has expanded its range of products  
for system integrators and OEMs  
whose customers include CEP service 
providers. The f lexible building-block 
solution for belt conveyors not only 
offers an impressively robust design, 
high throughput and short 
implementation times, but also includes 
an intelligent diverter module that can 
be used for preliminary sorting in 
conjunction with powerful sorting 
systems or as an autonomous mini-
sorter. Using this solution, CEP 
providers can optimize the degree  
of automation, capacity and energy 
efficiency of their distribution networks 
– even in smaller package centers.

Robust, flexible and fast
The new conveyor platform consists  
of a large number of standardized line 
and curve modules that can be freely 
combined to meet individual customer 
requirements. These include, for example, 
straight conveyor modules and modules 
for inclines and declines.

The robustness of the platform 
enables loads of up to 50kg per meter; 
the maximum conveyor speed is 2.5m/s. 
Depending on the dimensioning and  
the goods transported, a throughput  
of up to 10,000 units per hour is possible. 
The solution can process a huge range  
of different sorting goods, including 
cardboard boxes, small packages, 
padded envelopes, manila envelopes  
and polybags. Depending on customer 
needs, conveyors based on this platform 
are driven by gear or drum motors, 
which offer an energy efficiency of 
around 90% and enable a quiet and 
productive working environment  
with very high throughputs. When  
using conveyor lines with a central 
drive, the belt is tensioned from just  
one side, which considerably simplifies 
startup and maintenance.

Special module integrates 
conveying and sorting
Interroll’s new Multibelt Switch (MBS) is 
the technological core of the new HPP. 

The module offers a special combination 
of conveying and sorting functions 
through a seamless overlay of straight-
line and lateral movements. Conveyor 
belts running transverse to the main 
direction are activated and run together 
in forward motion. One key advantage  
of this solution is that the package 
distance and thus the throughput is 
completely retained, as all conveyed 
goods continue to be transported 
straight ahead at a constant speed or  
are diverted to further conveyor lines  
or destinations on one or two sides.

This mechanical drive principle 
ensures a high degree of robustness  
and a gentle, reliable transportation 
process, but also enables a very high 
speed and thus throughput values  
of over 10,000 units per hour. Based on  
this performance, the MBS can be used 
not only for the preliminary sorting  
of goods to be processed in powerful 
sorting systems with a large number of 

KEY FACTS
 A mechanical drive 
principle ensures 
robust and gentle 
transportation

 Interroll’s conveyor 
platform has a 
throughput of up to 
10,000 units per hour 

destinations, but also as an autonomous 
sorting system for applications that 
require only a few destinations.

Fast project implementation 
through digital processes
The HPP can be used with the Interroll 
Layouter, for example, to clearly design 
and plan complete system concepts on a 
computer and implement them virtually. 
The solution drastically reduces effort 
and planning time and thus project 

duration. It also makes for more 
informative and greatly simplified 
presentations and decision 
making processes for users. At 
the same time, the standardized 
modules reduce the time required 
for installing and implementing 
solutions. What’s more, the 
seamless processing of data  
from the Interroll Layouter in 
enterprise resource planning 
(ERP) systems at production sites 
enables short delivery times. 
Customers are supported by  

agile, end-to-end project management 
covering everything from planning and 
implementation to service strategy.

The new solution went into 
production in Europe in the second 
quarter of 2023 and will start production 
in the USA and Asia in 2024. n

Interroll
To learn more about this advertiser, visit  
www.ukimediaevents.com/info/ppti 108

*Advertisers may be 
able to take advantage 
of technical editorial 
opportunities, depending 
on availability.
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December 2022

CARGO HITCHING
Combining people and freight transportation could be  

the answer to more efficient last-mile delivery

DELIVERY VEHICLES
Is vehicle technology evolving

fast enough to meet posts’
decarbonization goals?

PARCEL LOCKERS
Carrier-agnostic versus

carrier-specific, and which
is best for consumers

DIGITAL TRANSFORMATION
How small island posts support

socioeconomic development
through digitalization
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MARCH 2024
•  Automation

•  Cross-border e-commerce

•  Reverse logistics 

JUNE 2024
•  Robotics

•  Handheld products

•  Route optimization 

•  Business diversification

SEPTEMBER 2024
• Parcel+Post Expo show issue

DECEMBER 2024
•  Last-mile delivery special issue

•  Lockers/PUDO

•  Delivery vehicles

PUBLICATION 
SCHEDULE 2024

MAGAZINE ADVERTISING 
DIMENSIONS
Media: Advertising and editorial material 
  should be supplied in an  
  electronic format

Full page (trim size): 215mm (width) x 275mm (height) 

Safe text area: 200mm (width) x 260mm (height)

Half page: 183mm (width) x 115mm (height)

Half page vertical: 90mm (width) x 250mm (height)

Full details available at:  
www.ukimediaevents.com/guidelines

Full page ..........................................................£6,300
Half page .........................................................£4,500
Outside back ................................................£8,600
Inside front .....................................................£7,850
Inside back ....................................................£7,250

Series discounts:
2 issues ....................................................5%

3 issues ....................................................7.5%

4 issues ....................................................10%

MAGAZINE  
ADVERTISING  
RATES  

Including the winners of Including the winners of 
the Parcel and  the Parcel and  

Postal Technology  Postal Technology  
International Awards! International Awards! 
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SORTING SYSTEMS
The latest tech helping

carriers to cope with 
peak parcel volumes

BUSINESS DIVERSIFICATION
How posts are using their 

in-built logistical advantages to 
profit from financial services

FAILED DELIVERIES
Innovative technological aids

and communication strategies
 to tackle failed deliveries

October 24, 25 & 26, 2023 
Amsterdam, Netherlands

Show preview  
inside!
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Trade rules
Are complex customs changes hindering  
cross-border trade in the EU?
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AUTOMATION
The latest technology helping
Cainiao handle 200,000,000
parcels on Singles Day

PARCEL THEFT
How carriers, retailers and 
consumers can work together 
to stop parcels going missing

BUSINESS INVESTMENTS
Logistics operators share 
where they’re spending 
their money in 2023

Discover the huge potential a new approach to  
emissions reduction can offer your business

CARBONCARBON
INSETTING
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WEBINARS
PPTI can run and host an end-to-end digital  
webinar service that includes: 
• Audience marketing and engagement 
• Webinar delivery support 
• Video and audio hosting (live and/or  
 pre-recorded) 
• Full lead generation and audience follow up 

PPTI webinars are run on SwapCard,  
a robust and highly respected platform that 
combines the meaningful interactions of 
an in-person meeting with the international 
reach and scalability of a webinar, which 
can host product PDFs, case study 
documents and additional video content.

CONTACT US:
For further information, please contact: Sally James,  
Email: sally.james@ukimediaevents.com. Parcel and Postal  
Technology International: Abinger House, Church Street,  
Dorking, Surrey, RH4 1DF, UK. Tel: +44 1306 743744

Lead banner  (banner unit: 10:1)  900 x 90 pixels

Head page banner  
(banner unit: 8:1)  600 x 75 pixels

www.ParcelandPostalTechnologyInternational.com 
hosts a fully interactive version of Parcel and  
Postal Technology International magazine. 

PARCEL AND POSTAL 
TECHNOLOGY 
INTERNATIONAL ONLINE

DIGITAL ADVERTISING RATES
www.ParcelandPostalTechnologyInternational.com
(hosted for a 12-month period)
Head page banner ......600 x 75 pixels ........ £13,100
Lead banner ....................900 x 90 pixels ........ £9,550
Junior banner ..................300 x 150 pixels ...... £8,600

Junior banner
(banner unit: 2:1) 
300 x 150 pixels

FREE APP 

SEARCH PARCEL AND 
POSTAL TECHNOLOGY 

IN YOUR APP STORE NOW

WEEKLY E-NEWSLETTER 
Sent to more than 21,000 key  
industry professionals weekly,  
our e-newsletter keeps the  
parcel and postal industry  
up to date with the latest industry  
news and developments.
12 months .......................£8,950
6 months .........................£6,650
3 months .........................£4,450

EMAILERS 
Giving industry suppliers the opportunity to 
deliver information on their latest projects  
directly to the inboxes of over 25,000 key  
industry professionals. 
Single emailer ...............£3,000 
FOR MORE THAN ONE MAILER IN A PACKAGE  
PLEASE INQUIRE

PROMOTED CONTENT
In partnership with our editorial team, we can 
produce and publish ‘promoted’ content (news, 
technology showcases, etc) on our website, 
relating to your innovation, service or product. 
Content included in weekly email newsletter. 
PACKAGES STARTING FROM £2,000

Weekly Newsletter Banner
640 x 120 pixels

www.ParcelandPostalTechnologyInternational.com hosts a fully interactive 
version of Parcel and Postal Technology International magazine, plus all the 
latest news, exclusive features, videos and more!

Content from www.parcelandpostaltechnologyinternational.com is distributed 
via a weekly e-newsletter sent to 21,000 industry professionals every 
Thursday. With mission-critical news compiled by our team of specialized 
reporters, our stories are uploaded in real time, and are supplemented with 
exclusive, independent features, videos, opinion,  
interviews, etc. The website also hosts all digital  
editions – featuring interactive advertisements and  
articles that link straight through to advertisers’ 
featured websites. An exclusive Apple or Android app  
(‘Parcel and Postal Technology International’) 
is also available to download.
  


