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Media stats

W 75,000 $ 135 w3

Individual subscribers

to the digital magazine

and newsletter

Magazines printed
per year

80,000

Average monthly
website advert
impressions

Countries
across six
continents

589,000

Unigque website
visitors per year
(2024)

Linkedin company
page followers
(magazine and events)

Dedicated
print editions
per year

201,000

Website page
views per year
(2024)

606,177

Annual impressions
across combined
LinkedIn platforms

www.parcelandpostaltechnologyinternational.com
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Reader survey

Readership

70% 3PLs and postal
operators

70% are final
decision makers
or influencers

Newsletter
readers

65% of respondents
subscribe to the weekly
newsletter

Of which 89%e rated the
newsletter as good/
very good/excellent

*Reader survey conducted by
publisher, May 2024

Format

67%
read the print
magazine

32%
prefer to read
the digital version
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76% §

of readers share
their copy with
colleagues

(on average 2-3)

Quality of
content

98%

say it's good/
very good/
excellent

e V‘_

-

86%

of readers find

the magazine

useful for sourcing

new products

Relevance
of content

84%

say the content
is relevant to them
and their role

Net
Promoter
Score

www.parcelandpostaltechnologyinternational.com
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Website arcel

32,400 and postal technology

unique monthly I N T ERNATI ON AL
visitors (2024
www.ParcelandPostalTechnologylinternational.com average)

is the leading news platform for the parcel and postal
technology sector. e e
0.2%

www.ParcelandPostalTechnologylnternational.com
X ; : average
continues to grow, with an average of 32,400 unique

. nner
monthly visitors (2024), and a weekly e-newsletter sent to b%TRe e
16,000 industry professionals.

Alongside breaking news, the website hosts
a fully interactive version of Parcel and Postal [esremmmin i wen sy conon §ent Loimore tha_n 16,000 key P
Technology International magazine and IndUsStry protessionalsaweskly; pg!:GEI PRRCEL-POSTEXPD

Site header
archive issues, and includes exclusive " (banner unit - 8:1) 600 x 75 pixels our e-newsletter keeps the

features, opinion and videos, as well as B Rostalaigooistics sector

1 OCTORER I, 22 & 23, 2015
ANSTERDA LANDS

DAM, NETHER,

opportunities for brands to showcase = upto date with'the latestindustry Weekly newsletter banner
their expertise and thought leadership via news and developments. P
custom-crafted content such as their own O

webinar, white paper, opinion piece, supplier :

interview, etc. - m—— Eold \{ E-newsletter

o _——
DHL Express opens new logistics.

o sier ot - — banner rates Sentto
16,000

3 months (13 emails) professionals
£3,950 every
Thursday

In the nows this week

Vidoss  Mnaipvn  Bmwds - Gappber Bpetight  Pwrceds Fastape
—— o-commnct.

Website banner rates*

Large banner
(banner unit - 1:1)
300 x 300 pixels

Wallpaper banner
300 x 950 pixels - £1,500 per month

Main menu banner
900 x 90 pixels - £1,200 per month

6 months (25 emails)
£6,950

12 months (50 emails)
£12,500

T

(banner unit - 2:1)

Site header banner 300 x 150 pixels
600 x 75 pixels - £1,000 per month

. Y Vit pariners with tto 0! ail returns to it for first
Large banner B e Op%‘(]?;agﬁgte | ook i oty
300 x 300 pixels - £650 per month [z - 19
. sorane 0

Junior banner ] e average
300 x 150 pixels - £400 per month ‘ CTR 4

- : Click here for an example of a
*Banners are available for a minimum of 3 months '..L receve BRESES vigaane free! weekly e-newsletter

Click here for specifications and sizes

www.parcelandpostaltechnologyinternational.com
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E-blast
3ervice

Ideal for new product announcements or an
invitation to arrange meetings at a trade show that
you will be attending.

You can send your own message to our circulation
database on a date and time of your choice, with
links to your website or email address.

We can provide a post-activity report
to confirm the following:

= Number delivered to
= Opening rate

= Click-through rate

International emails (full data) are
£3,950 per email (series discounts
available on request)

Regional/expo emails are £2,500
per email

arcel

and postal technologg
I N T ER N AT I O N A

30%

average
opening
rate

Click here for

an example of a
partner email

7%

average
banner
CTR

EVERYTHING

ch of the EAE E-Cross ! Slim Line, a namow

Sent to

industry
professionals

www.parcelandpostaltechnologyinternational.com
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Webinars B B postal teohnology

Parcel and Postal Technology International
can create, host and help promote an
end-to-end digital webinar service that
includes:

= Audience marketing and
engagement via two dedicated
e-blasts, web/newsletter
and social

= Webinar delivery support

= Video and audio hosting
(live and/or pre-recorded) *

= Full lead generatlon and

audience follow-up

We can run and help promote a
webinar on your chosen topic
with your chosen speakers.
There is also an option for the
editorial team to moderate the

Q+A and provide an intro. Webinar rates
Webinars are run on Swapcard, . y T - .
whi clh cgsml;in:aus tﬁe Lol Silver level - £5,000 i . Parcel and Postal Technology International can also

interactions of an in-person Webinar promotion package K-y ~ _ | produce custom editorial video content, including
meeting with the international (host and promote only) interviews, for hosting on our website and promoted
reach and scalability of a Gold level - £8,000 via the v.ve.ekly e-new.sletter and our sqcial F:hannels.
webinar. Product PDFs, case Webinar creation package See exhibitor promotion (page 13) for live video

study documents and (create, host and promote) opportunities around our events,
additional video content can '

e e el Platinum Level - £12,000 £2,500
Live webinar creation package
(create, host and promote)

www.parcelandpostaltechnologyinternational.com
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Print cdition

Circulation

Parcel and Postal Technology International is distributed
globally (per individual request) to approximately 16,000 key
decision makers in over 80 countries. The publication provides
in-depth coverage of all the latest developments, trends and
challenges in the parcel, post and logistics industry, including
the best innovations in Al, automation, robotics, sorting hubs,
delivery vehicles and digital platforms. It also highlights new
revenue-generation solutions and future growth opportunities
for the industry.

The magazine benefits from additional bonus distribution at
major industry exhibitions and conferences around the world,
as well as being the official media partner for Parcel+Post Expo.

PARCEL*POSTEXPO

THE PARCEL INDUSTRY INNOVATION HUB

Sample subscribers

= CEO, Royal Mail, UK

= Senior project lead, Vanderlande, India
Business Development Manager, Posten Bring, Norway
Senior Account Executive, DPD Ireland, Ireland
Director, Egypt Post, Egypt
Head of Transport Management, Pos Malaysia Berhad, Malaysia
Head of Pricing, Poste Italiane, Italy
Sales Director EMEA, PostNL, The Netherlands
International Growth Advisor, UPU, Switzerland
EAD Specialist, Korber Supply Chain Logistics, Germany
Senior Manager, Thailand Post, Thailand
R&D Lead, Purolator, Canada

sh
\Mm‘mé;n“su
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Advertisers may
be able to take
advantage of technical
editorial opportunities,
dependent on
availability

I and postal technologg
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Publishing schedule

APRIL 2026

= Automation

= Cross-border e-commerce
= Reverse logistics

= Route optimization

Editorial deadline: March, 2026
Advertisement deadline: March, 2026

SEPTEMBER 2026
PARCEL+POST EXPO SHOW ISSUE

) FE‘O::::;serce fulfilment FHH[:EL"'PUST

= Business diversification THE PARCEL INDUSTRY INNOVATION HUB

Editorial deadline: July, 2026
Advertisement deadline:July, 2026

DECEMBER 2026

= Last-mile delivery
= Lockers/PUDO

= Delivery vehicles

« E-commerce optimization

Including the winners of

the Parcel and p cel

Postal Technology nd postal technology
International Awards! Awards

Editorial deadline: November, 2026
Advertisement deadline: November, 2026

www.parcelandpostaltechnologyinternational.com
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Print opportunities

Full- and half-page fillspage and

" half-page options
advertisements 4 Cover flap

advertisement
Price available on request

) : £ Belly band 4
e I A b advertisement

Modules for Parcel
Handling Systems

Price available on request

Advertisement rates

FULL PAGE ; | A < Bound and
£4,950* - with up to 600 words for a white paper P N s e Ioose inserts
or case study (by invitation only) :

HALF PAGE
£3,450* - with up to 300 words for a white paper or
case study (subject to availability and by invitation only)

*excluding cover positions, price on request

Price available on request

Click here for advertiser’s guidelines

www.parcelandpostaltechnologyinternational.com
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e o . e: ® Click here
' : ' e ® G to view the
© 6 1004700 HAS TAUGHT US WAT ! | digital edition
{7 MEANS T0 BE SMART AND . -

ALWAYS CUSTOMER-08SESSED"

Each digital edition of Parcel and Postal Technology

International is sent to the full subscriber database

! via a dedicated e-blast, as well as being hosted on
— Digital issue : _ L 2 ‘. _ the magazine website (along with an extensive

< — e : ‘ 3= - archive of past issues). Each issue is fully interactive.
— Advertisers can choose to embed video content into

their adverts or articles, and readers can opt for

mobile-friendly presentation and the option to listen

to articles on the move.

E-commerce fulfi
TIMEISOF THE I
IN THE FAST-PACH e
COMMERCE FULFII - oy e
THE RIGHT PARTNE Sponsor the dlgltal edition
RIGHT TECHNOLOG?Y / . . .
e / « A 'presentation page’ ad. This full-page ad will
LOOKING TO OFFER TI 4 220,000 appear directly opposite our front cover on the
Ny SMOOTH ) Page digital PDF replica of the issue

Views . .
» Two ‘interstitial ads'. These ads pop up

automatically between pages as you flick
through the digital edition

«» A logo in the email blast sent by Parcel and
Postal Technology International to the full
subscriber database upon digital publication

Price available on request

www.parcelandpostaltechnologyinternational.com
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PPTI Awards

The Parcel and Postal Technology International
Awards recognize and reward the latest achievements pa rce I
and developments in the parcel, postal and logistics

sector. The awards cover various areas of the industry and postal technology

I' NTERNATI ONATL
and nominations can be put forward by anyone
working in the sector.

E.COMMERCE | LOGISTICS

Awards

The categories have been developed to recognize the scope
of innovation and achievement across the industry over the
past 12 months

The awards are coordinated by Parcel & Postal Technology
International magazine and officiated by a panel of judges

consisting of postal experts and high-level executives-from

postal and parcel companies.around the world. The

winners will be announced at Parcel+Post Expo,

when all visitors, delegates and exhibitors are

invited to join the official networking drinks SPQnsor

reception and award ceremony. the awards

Headline sponsorship package
PHHEEL+PUST available, including an opportunity
to make a live presentation
THE PARCEL INDUSTRY INNOVATION HUB during the awards ceremony,
as well as digital sponsorship -

please inquire for
full details

Presented live at
Parcel+Post Expo

www.parcelandpostaltechnologyinternational.com
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Th o ught e B“‘stg‘ﬁg!
leadership

Publish insight articles, case studies and white
papers to demonstrate expertise within your
capability area:

= Exclusive supplier interview - a two-page interview in
the magazine, hosted on the website and promoted on the
e-newsletter and our social channels ﬁ:'E"B'S;”TS'DE

Opinion - a 600-word opinion piece, published in the first P

quarter of the magazine and hosted on the website and , _ LW

promoted on the e-newsletter and our social channels =il
Feature inclusion - inclusion as an expert source in an
independently written magazine feature on a relevant
topic, coordinated by our editorial team

Technical article - a 600-word magazine article, ; R N _
highlighting your latest research, commenting on a mES. I acri k- R ""-" E——] |
new market trend or demonstrating your expertise via a A l g —
customer case study

White paper - host your latest white paper on our E—————— i “‘k 1;;" ? / E e
website, with full data capture and promotion via our s Godgt e
weekly e-newsletter and social channels i s

= Video interview - our expert editorial and video team @ 'T:?:ﬁ]—";" Thought Ieadership package

can interview you on a topic of your choosing, with the e

content hosted on our website and promoted via our S Combine all of the above across three print issues,
weekly e-newsletter and socials the website and a targeted print and digital advertising

campaign. Price available on request

www.parcelandpostaltechnologyinternational.com
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Awareness/
pranding

Shine a spotlight on your company
through news content, banner
advertising and targeted e-blasts:

= Publish a press release - up to
three press releases per year on our
website, and promoted on the weekly
e-newsletter and our social channels

Technical article (and advert) -

a 600-word magazine article,
highlighting your latest research,
commenting on a new market trend
or demonstrating your expertise via a
customer case study

THE CROSSBELT

High-profile banner advertising online
and in email - position your banner
alongside our much-acclaimed technical
content to reach thousands of industry
professionals

= Dedicated e-blast - email to our full = e Awareness/bfanding
database, highlighting your latest . T - package

roduct ,
P Combine all of:-the above acrossthree
e e e print issues and a full calendar year.
Price available on request

www.parcelandpostaltechnologyinternational.com
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EXpo opportunities

Pre-show promotion

Official showguide

advertisement

= Take an ad in the official
showguide - the on-site
catalog used by visitors

From £2,000

TenSTIYSA
COMMODITZED WORLD,
TOUNEEDTO DR e
SOLUTIONS AND WE 00 THAT
BY BEING BESPOKE”

Present your star product, new launch or
customer case study in a detailed one- or
two-page technical article (with advert) in
the pre-show issue of the magazine.

Secure an exclusive one- or two-page
exhibitor interview (limited availability) in
the pre-show issue (with advert).

- All advertisers in the pre-show issue are
also guaranteed inclusion in the dedicated
event preview, used by visitors to decide
which companies to see at the show

- Advertisers also benefit from daily
circulation of the pre-show issue throughout
the event - with copies at every entrance,
on the magazine's dedicated booth and
booth drops throughout the hall, promoted
via the event app

- Exhibitor show news from advertisers
can also appear in online editorial content
promoting the show, the show daily news
e-blasts, the official show review and other
marketing assets

From £3,950

Al AmSter

Dedicated e—blast

= Send a dedicated e-blast to
the full magazine database
(or selected segment)
before (limited availability)
or after the event

From £2,500

Exclusive webinar

= Book an exclusive webinar
(before or after the event)
for highly targeted lead-
generation brand awareness,
with full e-newsletter/social
media promotion included
From £5,000

\,““mm\smv\s
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PRRCEL+POST

THE PARCEL INDUSTRY INNOVATION HUB

Live at-show
promotion

Secure an exclusive on-site video interview
(limited availability) with our editorial team,

filmed by our expert video team for publication

on the magazine website and promoted via
the weekly e-newsletter and our expo and
social channels

From £2,500 (discount available

to magazine advertisers)

parcel

Nd postal technologg
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Exhibitor
promotion package
Four levels
available —
see page 15

Kristions Gadipi
Heod of International Sarvices Uni
Latyia Post

PRRCELPETCYSY.

Exclusive photo booth sponsorship.

A custom-built photo booth featuring a
human-scale perspex magazine cover
and your logo, in a prime position, =
presenting a fantastic, fun

opportunity for visitors to stop

and have their photo taken for

sharing on social media

€10,000 (includes

advert in showguide)

www.parcelandpostaltechnologyinternational.com
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Exclusive

photo booth
sponsorship

A custom-built photo booth featuring a
human-scale perspex magazine cover,
in a prime position,presentinga
fantastic, fun opportunity for visitors to

< stop and have their photo taken, for
sharing on social media, etc

PRRCELPOST

THE PARCEL INDUSTRY INNOVATION HUB

TECHNOLOGY

parcel

Meet the industry's
key players at this year's

Expo in Amsterdam‘

arcel

and postal technologg

Your I N TERNATIONA
nd postal technology coverline
I'NTERNATI ON here

www.sample.com

= Your company logo clearly visible on the
perspex magazine cover, with option to
include social media hashtag or handle

Photo booth alongside the Parcel and Postal
Technology International magazine and
Visit Parcel+Post Expo booths, which will

Xcompany on ; i
stand 1234 promote the photo opportunity to all visitors

Hall X = A double-page advert in the official event
showguide (in first 15 pages or centerfold)
promoting your company at this year's
exhibition

A single-page 'house’ advert promoting the
photo booth opportunity in the official event
showguide

A push notification to all attendees via the
official showguide app to come and have
their photo taken

Social media posts via the Parcel and Postal
Technology International magazine and
Parcel+Post Expo LinkedIn company pages
(15k+ followers) promoting the opportunity to
have a photo taken

bloﬁumn

« Reference to the photo booth within our
pre-show marketing content

« Inclusion of the photo booth within the
official post-show report published after
the event

www.parcelandpostaltechnologyinternational.com
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Packages parcel

N T ERNATION A

Press release on websit

Magazine
advertising

months

Full page

Exhibitor
package

www.parcelandpostaltechnologyinternational.com
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