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How to navigate ever-changing tariff rules 
this peak e-commerce seasonMeet the industry’s 

key players at this year’s 
Expo in Amsterdam!
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City Logistics - A Swiss solution

www.kyburz-switzerland.ch

Parcel + Post Expo 2024

The expertise and knowledge of the delivery companies is the base for the
development of the city logistics solution from KYBURZ. The consistency of
the system from the sorting centre to the delivery point is a key factor.

Are you looking for a future 
delivery solution for city
centres? 
A city logistics concept will 
take you one step further.

Planzer, one of the leading logistics companies 
(B2B &B2C) in Switzerland, is known for its 
focus on future-orientated planning. The joint 
development and testing of the new interchan-
geable box system with KYBURZ is the result of 
years of trustworthy co-operation.

At the Parcel+Post Expo, Planzer and KYBURZ, the manu-
facturer of reliable, safe and durable delivery vehicles, will 
be presenting what works in Switzerland‘s tight, regulated 
and congested city centres. 

The dialogue with the manufacturer and the operator will 
provide visitors with comprehensive insights from real life.

VISIT KYBURZ

AT BOOTH 12.628

co-located with

P R I N T   /   D I G I TA L   /   W E E K LY  E - N E W S L E T T E R   /   W E B S I T E   /   E - B L A S T S   /   V I D E O   /   W E B I N A R S   /   S H O W G U I D E   /   AT- S H O W  P R O M O T I O N
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75,000
Individual subscribers 
to the digital magazine 
and newsletter

24,000
Magazines printed 
per year

80,000
Average monthly 
website advert 
impressions 

8,881
LinkedIn company 
page followers 
(magazine and events)

606,177
Annual impressions 
across combined 
LinkedIn platforms

389,000
Unique website 
visitors per year 
(2024)

501,000
Website page  
views per year 
(2024)

135
Countries 
across six 
continents

3
Dedicated 
print editions 
per year

Media stats

http://www.parcelandpostaltechnologyinternational.com/
https://www.parcelandpostaltechnologyinternational.com/
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Readership

Newsletter 
readers

70% 3PLs and postal 
operators 

70% are final  
decision makers  

or influencers

65% of respondents 
subscribe to the weekly 

newsletter
Of which 89% rated the 

newsletter as good/ 
very good/excellent

98% 
say it’s good/ 

very good/ 
excellent

of readers share  
their copy with 

colleagues 

(on average 2-3)

Quality of 
content

76%
Net  

Promoter  
Score

Relevance  
of content

Format

*Reader survey conducted by 
publisher, May 2024 

84% 
say the content  

is relevant to them  
and their role

67%  
read the print  

magazine
 

32%  
prefer to read  

the digital version 

of readers find  
the magazine  

useful for sourcing  
new products

86% 45

Reader survey*

http://www.parcelandpostaltechnologyinternational.com/
https://www.parcelandpostaltechnologyinternational.com/


Website
www.ParcelandPostalTechnologyInternational.com  
is the leading news platform for the parcel and postal 
technology sector.

www.ParcelandPostalTechnologyInternational.com 
continues to grow, with an average of 32,400 unique 
monthly visitors (2024), and a weekly e-newsletter sent to  
16,000 industry professionals.

Alongside breaking news, the website hosts 
a fully interactive version of Parcel and Postal 
Technology International magazine and 
archive issues, and includes exclusive 
features, opinion and videos, as well as 
opportunities for brands to showcase  
their expertise and thought leadership via  
custom-crafted content such as their own 
webinar, white paper, opinion piece, supplier 
interview, etc.

Wallpaper banner  
300 x 950 pixels – £1,500 per month
Main menu banner  
900 x 90 pixels – £1,200 per month
Site header banner  
600 x 75 pixels – £1,000 per month
Large banner  
300 x 300 pixels – £650 per month
Junior banner  
300 x 150 pixels – £400 per month
*Banners are available for a minimum of 3 months

Click here for specifications and sizes

Website banner rates*

0.2%
average  
banner  

CTR

Website 
traffic:

32,400
unique monthly 
visitors (2024 

average)

Weekly 
e-newsletter

Site header
(banner unit – 8:1) 600 x 75 pixels

Main menu
(banner unit – 10:1) 900 x 90 pixels

Large banner
(banner unit – 1:1) 
300 x 300 pixels

Junior banner
(banner unit – 2:1) 

300 x 150 pixels

E-newsletter 
banner rates

Weekly newsletter banner
640 x 120 pixels

Click here for an example of a 
weekly e-newsletter

3 months (13 emails) 
£3,950

6 months (25 emails) 
£6,950

12 months (50 emails) 
£12,500

18%
average  

opening rate

1%  
average  

CTR  

Sent to more than 16,000 key 
industry professionals weekly,  
our e-newsletter keeps the  
parcel, postal and logistics sector 
up to date with the latest industry 
news and developments.

Sent to
16,000

professionals  
every 

Thursday

www.parcelandpostaltechnologyinternational.com

https://www.ukimediaevents.com/guidelines/magazine-websites-wp.php
https://26272625.hs-sites-eu1.com/cma-approves-dhl-ecommerce-merger-with-evri?ecid=AOKeC1Zf5oBUPfZH86kQcTbIfvPi12P1QW2Axkal4Q-2zqlYM4TS3IKVE_3LYc7vQOFH6zzJJOr-&utm_campaign=128756936-eCommerce%20%7C%20NL%20%7C%20PX25&utm_medium=email&_hsenc=p2ANqtz-86dGQAzFBZBb3KkVxjKSeZKmIXJTbT4pg3p_yjZvxHlgdeQsnot8mbkwZFH_3mD3dJ5xVNbR1DBvoTtvJWRK_kSswJZQgIlIWychf2T2nwD2l1tVU&_hsmi=116681919&utm_content=116681919&utm_source=hs_email
https://www.parcelandpostaltechnologyinternational.com/


www.parcelandpostaltechnologyinternational.com

E-blast 
service

7%
average  
banner  

CTR

30%
average  
opening  

rate

Sent to 
26,000  

industry 
professionals

Ideal for new product announcements or an 
invitation to arrange meetings at a trade show that 
you will be attending. 

You can send your own message to our circulation 
database on a date and time of your choice, with 
links to your website or email address. 

We can provide a post-activity report  
to confirm the following:

• Number delivered to

• Opening rate

• Click-through rate

International emails (full data) are 
£3,950 per email (series discounts 
available on request)

Regional/expo emails are £2,500  
per email

Click here for  
an example of a 

partner email

https://www.parcelandpostaltechnologyinternational.com/
https://clicks.ukipartner.com/ct/m14/k1/7i9XO2XFL8KPDG2XN1DAG3WIK8_cYq8Cx_al7JVbEYiLe9dxAYUX_j5n9K4TT6KeNcdbF0SlWeb2jUnWLbIkIw/65sC9rUpvpRmGnN
https://clicks.ukipartner.com/ct/m14/k1/uIEIOESqImmEo8BUK050mqxbwkJQHakXC563yK4anv0P7uePOLrvjEvfUgZtg4RMEGcxPnNOR2rSgKf3vnYab6tofmYhxLcGn5iO_Kt-7q7gq946bSowwqxq5ZxlDmyq/Cr3J4bHXxKMn4eN
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Parcel and Postal Technology International can also 
produce custom editorial video content, including 
interviews, for hosting on our website and promoted 
via the weekly e-newsletter and our social channels. 
See exhibitor promotion (page 13) for live video 
opportunities around our events.

£2,500

Parcel and Postal Technology International  
can create, host and help promote an  
end-to-end digital webinar service that 
includes: 

•	Audience marketing and  
engagement via two dedicated  
e-blasts, web/newsletter  
and social

•	Webinar delivery support 

• Video and audio hosting  
(live and/or pre-recorded) 

•	Full lead generation and  
audience follow-up 

We can run and help promote a 
webinar on your chosen topic 
with your chosen speakers. 
There is also an option for the 
editorial team to moderate the 
Q+A and provide an intro. 
Webinars are run on Swapcard, 
which combines the 
interactions of an in-person 
meeting with the international 
reach and scalability of a 
webinar. Product PDFs, case 
study documents and 
additional video content can  
be included.

Webinar rates
Silver level – £5,000
Webinar promotion package  
(host and promote only) 

Gold level – £8,000 
Webinar creation package 
(create, host and promote)

Platinum Level – £12,000
Live webinar creation package 
(create, host and promote)

Webinars

Video 
content

http://www.parcelandpostaltechnologyinternational.com/
https://www.parcelandpostaltechnologyinternational.com/


Circulation 
Parcel and Postal Technology International is distributed 
globally (per individual request) to approximately 16,000 key 
decision makers in over 80 countries. The publication provides 
in-depth coverage of all the latest developments, trends and 
challenges in the parcel, post and logistics industry, including 
the best innovations in AI, automation, robotics, sorting hubs, 
delivery vehicles and digital platforms. It also highlights new 
revenue-generation solutions and future growth opportunities 
for the industry. 

The magazine benefits from additional bonus distribution at 
major industry exhibitions and conferences around the world, 
as well as being the official media partner for Parcel+Post Expo. 

Print edition

Sample subscribers
•	 CEO, Royal Mail, UK 
•	 Senior project lead, Vanderlande, India 
•	 Business Development Manager, Posten Bring, Norway 
•	 Senior Account Executive, DPD Ireland, Ireland
•	 Director, Egypt Post, Egypt
•	 Head of Transport Management, Pos Malaysia Berhad, Malaysia 
•	 Head of Pricing, Poste Italiane, Italy 
•	 Sales Director EMEA, PostNL, The Netherlands 
•	 International Growth Advisor, UPU, Switzerland 
•	 EAD Specialist, Korber Supply Chain Logistics, Germany 
•	 Senior Manager, Thailand Post, Thailand 
•	 R&D Lead, Purolator, Canada 

34     www.ParcelandPostalTechnologyInternational.com    September 2025

L aunched in July this year, the Sustainable Urban Freight Association (SUFA) is a new trade body for companies leading the shift toward a cleaner, fairer and 
more efficient urban freight sector in the UK. 
Currently made up of over 30 operators from 
across the logistics sector, SUFA’s main aim  
is to bridge the silos between the different 
industry segments, governing bodies and 
operators to push for system changes, 
according to its co-chair Edoardo Del Bino.

“The focus is on UK policies and helping 
UK cities and urban areas. However, 
whenever we look at logistics we need to  

have a broader view of the ecosystem – 
ultimately there are a lot of other geographies that are leading the way  

in innovation. They have been able to 
adopt a lot of innovative approaches to making freight more sustainable, so I think we will leverage global solutions but apply them locally to 

WORK IN PROGRESS
EDOARDO DEL BINO, CO-CHAIR OF THE NEWLY LAUNCHED SUSTAINABLE URBAN FREIGHT ASSOCIATION, TELLS HAZEL KING HOW THE LOGISTICS INDUSTRY CAN WORK MORE COLLABORATIVELY TO HIT SUSTAINABILITY TARGETS IN THE FIRST, MIDDLE AND LAST MILE

INTERVIEW: SUSTAINABLE URBAN FREIGHT ASSOCIATION

September 2025    www.ParcelandPostalTechnologyInternational.com     35

FOUNDING MEMBERSThe Sustainable Urban Freight Association 
was launched on July 9, 2025, with 18 

founding members: eCargo Colchester, 
DHL, DPD, Delivery Mates, Evri, First Mile, 

Hived, Hubl, Keert, Ocado, Orkestro, 
Papaya Dash, Pedal Me, Priority Express, 
Recorra, Serenova, Thames Clippers and 

Velocity Cycle Couriers Oxford.The organization has three co-chairs 
from waste management firm Recorra, 

cargo bike operator eCargo Colchester and 
technology services provider Orkestro.

the UK,” explains Del Bino, who is also 
CEO and founder of last-mile delivery 
infrastructure provider Orkestro, one of 
SUFA’s founding members (see Founding 
members, left).

Why is a trade body needed?According to UK government statistics, 
freight transportation emissions in 2022 
accounted for approximately 28% of 
domestic transportation greenhouse  
gas (GHG) emissions. However, Del Bino 
points out that as e-commerce volumes 
continue to rise and consumers demand 
same- and next-day delivery, moving 
freight around urban areas is a necessary 
part of local commerce. “Today, cities have 
the highest concentration of air pollution 
from transportation vehicles and that is 

an issue because that is where most people 
live and work. Ultimately, we want to 
create healthy ecosystems, and that is the 
number one challenge [for SUFA].”Adoption of cleaner vehicles is another 

challenge the industry body aims to 
address, especially when it comes to cost. 
“There is currently a high cost, especially 
in e-HGVs and cargo bikes. These are 
relatively new vehicle types and there  
is a lot of maintenance, a lot of specific 
parts, so there is a high cost of entry for 
businesses to transform into sustainable 
f leets,” continues Del Bino.“There is also a lack of infrastructure. 

Once you put in electric vehicles across 
cities, you need charging points and hubs, 
and you need to leverage the density that 
urban areas give you in terms of freight. 

BELOW: Finding greener ways of moving freight around urban areas is SUFA’s main aim

H
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 E
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INTERVIEW: SUSTAINABLE URBAN FREIGHT ASSOCIATION

SUPPLIER INTERVIEW

68     www.ParcelandPostalTechnologyInternational.com    September 2025

Across the board

KELLY VAN DER WEG, MANAGING DIRECTOR OF SPRING GLOBAL DELIVERY 

SOLUTIONS UK, EXPLAINS HOW THE COMPANY HELPS RETAILERS OVERCOME 

COMPLEX CROSS-BORDER E-COMMERCE CHALLENGES 

THE INDUSTRY IS A 

COMMODITIZED WORLD, SO  

YOU NEED TO FIND YOUR NICHE 

SOLUTIONS AND WE DO THAT  

BY BEING BESPOKE”

 Tell us about Spring GDS 

and how it has developed.

Spring GDS was established around 25 

years ago, and we have evolved 

throughout the years. The most recent 

impactful change happened around  

six years ago when PostNL and Spring 

GDS decided to separate the business 

with a clear focus on e-commerce in 

global regions. PostNL became focused 

on imports and exports in the Benelux 

market, and Spring GDS created an 

Asia-America model and a European 

model. These models are governed 

separately and have different business 

focuses – different types of customers, 

different service levels, etc – but our 

logistics are connected as we are all  

one company. 

Spring UK is part of Spring Europe.  

It is an anomaly within that structure as 

it is one of the two non-EU countries 

next to Switzerland, but it drives quite a 

big part of the total value of Spring 

Europe. We have a total of 15 countries 

and Spring UK is one of the largest. 

We are strong because we use each 

other’s networks. So we have hubs in 

each individual country and we connect 

them with trucks. We have brokered 

solutions where Spring GDS mixes 

ABOVE: A friendly, 

personal team 

helps customers 

succeed in 

cross-border 

e-commerce

Belgium, France, Ireland and Scotland. 

Globally we have about 40 partners with 

190 postal solutions, and that optimal 

blend really means we can reach all kinds 

of customers and retailers.

How do you help SMEs and 

enterprise businesses achieve 

e-commerce success?

We support the full scope of business 

sizes, and we want to be as close as 

possible to the decision-makers, which 

means working closely with retailers. But 

that isn’t the nature of B2C commerce – 

there are many players – so we have a lot 

postal solutions with commercial 

solutions, which makes us able to offer 

our customers a f luid solutions set.

Where are you seeing the most 

growth regionally?

Import toward the UK remains complex 

but it is one of our best-selling solutions, 

so we support our customers with 

customs clearance and connecting to the 

network on mainland UK. We are also 

very good overseas and across borders 

toward the USA. Per origin, we focus on 

the neighboring countries, so the UK is 

very good toward the Netherlands, 

SUPPLIER INTERVIEW

September 2025    www.ParcelandPostalTechnologyInternational.com     69

BELOW: Investing 

in both technology 

and people is key 

to Spring GDS’ 

continued growth

gaining traction and bringing in our 

first customers in that market.

What are your plans for service 

expansion?

We are going global so we have Spring 

GDS expansion in the Asian market 

– we’re looking to move into the 

south Asian region – that will 

help establish our network 

even further. We’re also 

continuously developing 

lanes in South America, 

Canada and the USA. Also 

in the Middle East, which, 

although sensitive, is a 

market with rising demand 

for European goods. 

We also want to firm up 

our networks, so we have a 

dual vendor approach in the 

main markets but also in Tier 2 

countries – we want to offer f lavors and 

choice so we’re adding a lot to that area. 

Out-of-home solutions like PUDO and 

locker have a positive sustainability 

impact as well as a financial benefit for 

sellers. As Spring GDS, we have one of 

the largest ‘collect’ networks in Europe.

At Spring UK, we are diversifying  

by means of fulfillment, which gives us 

more balance, and we can only do that 

by investing in technology and in our 

people. As we speak, we have hired eight 

people this year and we continue to seek 

that high-end talent, as well as invest in 

the latest technologies for our internal 

transformation.

What makes Spring GDS stand 

out from your competitors?

I think it is our personality and the way 

we interact with our customers – we are 

personal, direct and always available. 

That is worth nothing if you’re not 

actively working with the customer, so 

we are also creative, responsive and 

solution driven. We almost never say no 

– sometimes we probably should, with 

hindsight – but we always try to help our 

retailers grow so we’re always open to 

ideas. Our customers tell us that we truly 

listen, that we are creative, solutions 

focused and results driven. That shows  

in our very high European NPS score  

of 42. And finally, our 

organization is agile  

and fit to adapt to the 

continuous demands  

of the market. n

of cooperations with 3PLs and 

consolidators, but also with our 

competitors in the UK. We use each 

other’s solutions, and this means we  

can act for all business sizes. 

What challenges are you 

finding in the cross-border 

e-commerce market?

First of all, if I look inward at the 

challenges around finding talent, we are 

focused on consultative selling rather than 

going out to market with rate cards. We 

want to deep dive into the supply chains of 

our customers, which is a broad spectrum, 

so finding the right people who can do 

that type of consultative selling is quite 

hard for us, but we are succeeding well. 

In the outside world, the industry is  

a commoditized world, so you need to 

find your niche solutions and we do that 

by being bespoke. Many of our solutions 

are tailored to the specific needs of each 

customer – we take away the hassle, we 

take away the complexity of tax returns, 

VAT visibility, how to do customs 

clearance, etc. We are now moving into 

helping with the complexities around 

fulfillment, because if you’re a growing 

party and you want to go out and raise 

your website, do your marketing, do 

your distribution and set up all your 

operations, there comes a point when 

you need to focus. We want to help  

our customers one step earlier in the 

value chain by supplying value-added 

services such as fulfillment in addition 

to distribution.

How do you support 

sustainable operations?

A year ago, we took a bold step by  

betting on HVO100 – a highly  

promising alternative capable of 

significantly reducing CO₂, NOx  

and particulate emissions. Today,  

we can confidently say that the  

potential was real: we saved  

1,034,861kg of CO₂ emissions in  

the UK, helping reduce road 

transport emissions without 

waiting for the rollout of 

electric truck infrastructure. 

These savings are meaningful 

and demonstrate that viable 

alternatives to traditional diesel 

do exist, even for road transport.

What projects have you 

worked on recently?

We have recently started working with 

JD Sports, which is tremendous news. 

We’re collaborating more with high-end 

and iconic brands in the UK. One of our 

biggest customers is The Hut Group – 

well known for its 20 brands in the UK – 

and we carry most of their volume. We 

are a strategic partner for them and we’ve 

both learned a lot from each other. 

We’re also expanding our scope.  

We originally focused on England and 

had some customers in Wales and 

Northern Ireland, but a few months  

ago we decided to move into the 

Scottish market, which has its 

complexities but there is really  

a need for parties like us, so we are 

Spring Global  

Delivery Solutions has  

40  
partners with 190 

postal solutions  

worldwide

Spring GDS

To find out more, scan the QR code or visit  

www.spring-gds.com
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How to navigate ever-changing tariff rules 

this peak e-commerce season

Advertisers may  
be able to take 

advantage of technical 
editorial opportunities, 

dependent on 
availability

www.parcelandpostaltechnologyinternational.com

Publishing schedule
APRIL 2026
•	 Automation 
•	 Cross-border e-commerce 
•	 Reverse logistics 
•	 Route optimization  

Editorial deadline: March, 2026
Advertisement deadline: March, 2026

SEPTEMBER 2026
PARCEL+POST EXPO SHOW ISSUE
•	 Robotics 
•	 E-commerce fulfilment 
•	 Business diversification

Editorial deadline: July, 2026
Advertisement deadline: July, 2026

DECEMBER 2026
•	 Last-mile delivery 
•	 Lockers/PUDO 
•	 Delivery vehicles 
•	 E-commerce optimization 

Including the winners of Including the winners of 
the Parcel and  the Parcel and  

Postal Technology  Postal Technology  
International Awards! International Awards! 

Editorial deadline: November, 2026
Advertisement deadline: November, 2026

https://www.parcelandpostaltechnologyinternational.com/
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Print opportunities

Cover flap 
advertisement
Price available on request

Belly band 
advertisement
Price available on request

Bound and  
loose inserts
Price available on request

Advertisement rates  
FULL PAGE 
£4,950* – with up to 600 words for a white paper  
or case study (by invitation only)

HALF PAGE 
£3,450* – with up to 300 words for a white paper or   
case study (subject to availability and by invitation only)
*excluding cover positions, price on request

Click here for advertiser’s guidelines

Full-page and  
half-page options

High-Performance 
Modules for Parcel 
Handling Systems
For more than a half-century, end users 
and system integrators have relied on 
high-performance conveyor and sortation 
modules built with reliable and robust 
Transnorm quality.

Scan the QR code 
to learn more.

© 2022 Honeywell International Inc.

Regal Rexnord, ModSort, Creati ng a Bett er Tomorrow 
and System Plast are trademarks of Regal Rexnord 
Corporati on or one of its affi  liated companies.
© 2019, 2022 Regal Rexnord Corporati on, All Rights 
Reserved.    MCAD21061E • Form# 10307E

ONE INTEGRATED 
MODULE  COULD 
EASILY  DIVERT, 
TRANSFER  AND 
SORT  MULTIPLE 
PACKAGE  T YPES?

Very small packs? Polybags? Not a problem for 
ModSort® divert and transfer conveyor modules!  
The ModSort module can do left and right sorting 
on the fl y for a wide range of package types 
and sizes weighing up to 50 pounds.  It is safe, 
quiet, versatile and saves energy. In addition to 
integration with existing systems, the ModSort 
Trident and Mobile Flats systems offer modular, 
scaleable, and mobile end of line sortation for 
your operational needs.

Retrofi tting an existing conveyor with ModSort 
modules has saved some customers as much 
as $90k annually in reduced manual labor 
alone! To learn more and schedule time 
with a ModSort specialist, visit:

modsort.com
Creating a better tomorrow™...

Full- and half-page 
advertisements

https://www.parcelandpostaltechnologyinternational.com/
https://www.ukimediaevents.com/guidelines/postal.php
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20,000
Digital issue 

visits

220,000
Page  
views

Click here to view the 
advertiser’s page Sponsor the digital edition

•	A ‘presentation page’ ad. This full-page ad will 
appear directly opposite our front cover on the 
digital PDF replica of the issue

•	Two ‘interstitial ads’. These ads pop up 
automatically between pages as you flick  
through the digital edition

•	A logo in the email blast sent by Parcel and 
Postal Technology International to the full 
subscriber database upon digital publication

Price available on request

Each digital edition of Parcel and Postal Technology 
International is sent to the full subscriber database 
via a dedicated e-blast, as well as being hosted on 
the magazine website (along with an extensive 
archive of past issues). Each issue is fully interactive. 
Advertisers can choose to embed video content into 
their adverts or articles, and readers can opt for 
mobile-friendly presentation and the option to listen 
to articles on the move.

Digital 
edition

Click here  
to view the  
digital edition

https://www.parcelandpostaltechnologyinternational.com/
https://parcelandpost.mydigitalpublication.com/june-2025/advertisers
https://parcelandpost.mydigitalpublication.com/june-2025


PPTI Awards
The Parcel and Postal Technology International 
Awards recognize and reward the latest achievements 
and developments in the parcel, postal and logistics 
sector. The awards cover various areas of the industry 
and nominations can be put forward by anyone 
working in the sector.

The categories have been developed to recognize the scope 
of innovation and achievement across the industry over the 
past 12 months

The awards are coordinated by Parcel & Postal Technology 
International magazine and officiated by a panel of judges 
consisting of postal experts and high-level executives from 
postal and parcel companies around the world. The 
winners will be announced at Parcel+Post Expo, 
when all visitors, delegates and exhibitors are 
invited to join the official networking drinks 
reception and award ceremony.

Presented live at  
Parcel+Post Expo

Sponsor  
the awards

Headline sponsorship package 
available, including an opportunity 

to make a live presentation  
during the awards ceremony,  

as well as digital sponsorship –  
please inquire for  

full details 

www.parcelandpostaltechnologyinternational.com

https://parcelandpostexpo.com/
http://www.parcelandpostaltechnologyinternational.com/
https://www.parcelandpostaltechnologyinternational.com/
https://parcelandpostexpo.com/
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Thought  
leadership

Publish insight articles, case studies and white 
papers to demonstrate expertise within your 
capability area:  
�•	Exclusive supplier interview – a two-page interview in 

the magazine, hosted on the website and promoted on the 
e-newsletter and our social channels

•	Opinion – a 600-word opinion piece, published in the first 
quarter of the magazine and hosted on the website and 
promoted on the e-newsletter and our social channels

•	Feature inclusion – inclusion as an expert source in an 
independently written magazine feature on a relevant 
topic, coordinated by our editorial team 

•	Technical article – a 600-word magazine article, 
highlighting your latest research, commenting on a 
new market trend or demonstrating your expertise via a 
customer case study

•	White paper – host your latest white paper on our 
website, with full data capture and promotion via our 
weekly e-newsletter and social channels

•	Video interview – our expert editorial and video team 
can interview you on a topic of your choosing, with the 
content hosted on our website and promoted via our 
weekly e-newsletter and socials

INTERVIEW: CAINIAO
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LEAD 
THE 
WAY

Cainiao’s smart warehouse 
features intelligent workflows 
powered by integrated 
automation and centralized 
control software systems

INTERVIEW: CAINIAO
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KIM YANG, SENIOR DIRECTOR 
OF LOGISTICS TECHNOLOGY 

AND AUTOMATION AT 
CAINIAO, SHARES HIS 

INSIGHTS ON THE FUTURE OF 
E-COMMERCE FULFILLMENT 

IN ASIA-PACIFIC AND BEYOND 
WITH HAZEL KING

With over 20 years of 
experience in logistics 
planning and 
automation, Kim Yang 
leads Cainiao’s logistics 

technology automation initiatives. Having 
worked for Alibaba and Cainiao for a decade, 
he has played a key role in the design and 
implementation of numerous automation 
projects and was instrumental in developing 
Asia’s largest automated warehouse that  
uses automated guided vehicle (AGV) 
technology. Here, he shares his expertise  
and how e-commerce logistics and  
fulfillment in the Asia-Pacific (APAC)  
region is shaping the sector globally.

Thought leadership package
Combine all of the above across three print issues,  
the website and a targeted print and digital advertising 
campaign. Price available on request

SUPPLIER INTERVIEW
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THINK OUTSIDE 
THE BOX
HUGH CRAIGIE HALKETT, CEO AND FOUNDER OF STAMP FREE, 
EXPLAINS HOW THE COMPANY’S AI SOLUTION IS TRANSFORMING 
THE WAY PARCELS ARE SENT AROUND THE WORLD

RIGHT: AI on a 
smartphone is 
used to validate 
the digital Stamp 
Free code

LEFT: 
Independent 
research shows 
that the vast 
majority of 
customers in 
the UK said 
they love the 
Stamp Free 
solution

phone, be it WhatsApp, TikTok, 
Facebook or a range of other 

channels.

What makes Stamp Free 
different from other 
shipping solutions?

Four-and-a-half years ago, when we 
first developed the label-free concept, 

we filed a patent application in the UK, 
which was granted a few months ago; we 
are patent pending across North America, 
the entirety of Europe and into Asia, so 
that provides us a degree of defensibility, 
which is useful. There aren’t any 
companies out there at the moment 

What solutions do you offer  
to meet changing customer 
demands?
The company was founded on the idea  
of replacing stamps on letters, but very 
quickly we realized that parcels is where 
it’s at. So now we are an AI company  
that provides shipping solutions to  
posts, carriers and retailers to make life 
as easy as possible for their customers  
to send parcels and complete online 
returns. We’re focusing on first-mile 
customer convenience.

We have two products. First, our 
LabelFree product: the handwritten 
code is written on a parcel and AI 
validated via the camera function on the 
smartphone; then the customer ships 
the parcel with confidence to the 
post or carrier, who receives it and 
puts it through their network in the 
usual way, either by putting a 
barcoded label on the parcel or 
putting it through their scanning 
equipment and validating the Stamp 
Free code with our API technology.

The other product is our AppFree 
product for shipping parcels and 
returns. You don’t need to download a 
postal, carrier or retail app to ship the 
parcel, you just use the social media 
channel that you use every day on your 

How was Stamp Free 
started and how has  

it grown?
The idea for it came in around 2018  
– I had a couple of letters to post but 
didn’t have any postage stamps, so I 
drove in the pouring rain to the nearest 
supermarket to buy some. I thought 
this was ridiculous – I’m driving all this 
way to buy some sticky labels to send 
some letters when I could send a 
WhatsApp or an email in a split second. 
It was a 19th century solution in a digital 
age. I thought that there must be 
something that could be done via a 
smartphone, and I came up with the 
idea for a handwritten code for a letter 
or parcel. But I wasn’t from the industry 
so it really was quite a leap of faith to 
move it forward.

I approached posts and carriers 
around the world to get validation that 
the idea made sense, and I got lots of 
good feedback. Then I went to a 
software development company where 
we created the first prototype. We 
raised our first lot of funding in 2021, 
so that is effectively when Stamp Free 
started trading. 

POSTS AND CARRIERS 
ARE NOW FOCUSING  
MORE ON CUSTOMER 
CONVENIENCE, WHICH IS 
WHY THEY’RE LOOKING TO 
ADOPT OUR TECHNOLOGY”
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LEFT: Kazakhstan 
Post is rolling out 
the Stamp Free 
technology at its 
3,500 post offices 
in 2025

Stamp Free
To find out more, scan the QR code or visit  
stampfree.ai

shipping solution. Customers can use 
WhatsApp to ship their parcels by 
writing the handwritten code on the 
parcel, scanning it and validating it  
with our AI solution, and then shipping 
the parcels with Kazakhstan Post. 

Kazakhstan Post has done its own 
independent market research and 96% of 
its customers said they love the solution, 
which is great. We’re also helping the 
post by reducing its queue times by 
two-thirds, so from an operational 
efficiency perspective that is brilliant 
and from the customer perspective it is 
also good news. We’re rolling out the 
technology across the post’s 3,500 post 
offices in the second half of 2025; the 
Kazakhstan team are so enthusiastic 
about the solution, which is refreshing.

What other projects have you 
got planned?
From a European perspective, we’re 
starting trials in the UK, Germany and 
several other locations with some major 
global carriers. I mentioned the trial we 
have starting in Mexico, and in Brazil we 
have completed a trial with parcel locker 
provider ToShare, which is linked with 
parcel carrier TML and postal operator 
Correos. Brazil’s parcel volumes are set to 
double from 2023 to 2026, so e-commerce 
is going through a huge boom, which is 
very exciting for us.

We’re engaging with posts and 
carriers around the world, from 
Australia and New Zealand to Canada 
and everywhere in between. This is  
a global solution that is relevant to 
everyone who sends a parcel and  
owns a smartphone. n

MEETING INDUSTRY TRENDS
Stamp Free has been publishing its Post and Parcel 
Trends Report for several years. The 2025 report reveals 
that the top five priorities for the 50 posts and carriers 
surveyed are:
1. Customer satisfaction and convenience
2. First- and last-mile infrastructure
3. Digitalization and AI
4. E-commerce and returns
5. Sustainability

“If you’re looking from a Stamp Free perspective and 
how we fit into those priorities, clearly our solutions are 
very much about customer convenience. We’re focused 
on first-mile infrastructure; we are an AI company 
providing a digital solution for e-commerce and 
returns, and our label-free solution is all 
about sustainability,” Craigie Halkett 
confirms.
Download the Post and Parcel Trends 
Report at https://stampfree.ai/news/
post-and-parcel-trends-report-2025/

providing an AI-validated label-free 
solution. A number of posts and carriers 
have a digital stamp offering, but this is 
limited to letters and there is no AI 
validation of the code, so the letter is  
sent and then the postal carrier receives 
it and has to manually sort the letter as  
a consequence, which is very labor 
intensive and operationally expensive.

Customers like our label-free 
solution, so the concept is sound. We 
conducted independent market research 
across the UK last year and 93% of the 
1,000 people asked said they loved the 
solution and want to use it. Posts and 
carriers are now focusing more on 
customer convenience, which is why 
they’re looking to adopt our technology 
in turn.

How does the solution help  
with sustainability?
When I initially came up with the 
concept, the idea was that the customer 
would write the code on the parcel and 
the carrier would put it through their 
network, scanning the code with their 
existing OCR machines that link to our 
technology via API calls, and the parcels 
were sent on their way to the recipient. In 
reality, 80% of our clients at the moment 
receive the parcel at the depot, scan the 
code, associate it with a barcode and 
print a label, and then process the item 
through their network. 

That said, we now have carriers in 
the UK, Germany, Belgium and one 
country in Asia starting trials on 
end-to-end label-free delivery, and we’re 
about to start a trial in Mexico too, so 
there are a number of operators out 
there wanting end-to-end, sustainable, 
label-free shipping. We see this as a 
two-stage approach: first, the carrier 
puts on a label at the depot and then 
they test customer volumes coming 
through as a result of the Stamp Free 

label-free solution; if they get excited by 
it, they will move on to the end-to-end, 
label-free, sustainable implementation. 

You’re working with Royal Mail 
and Kazakhstan Post. What can 
you tell us about those projects?
With Royal Mail, it is an online returns 
solution using WhatsApp – customers 
can use the messaging service to return 
their items without having to download 
another app. The parcel is then shipped 
by Royal Mail back to the retailer. We’ve 
completed integration and testing so  
it is about to go live with a number of 
retailers in the UK in the second half  
of this year.

At Kazakhstan Post, we’re providing 
a combination of our WhatsApp 
shipping solution – for outbounds only, 
not returns – as well as our label-free 
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AUTHOR BIO
Kirsten König is an engagement manager in Oliver Wyman’s 
transportation and advanced industrials practice, based in Zurich, 
Switzerland. She specializes in the transportation and logistics 
sector and focuses on developing and implementing comprehensive 
strategies for large-scale transformations with a focus on innovation, 
customers and growth

The way parcels are delivered across Europe is 
undergoing a profound transformation. Once defined 
by doorstep deliveries and rigid logistics networks, 
the industry is now shaped by new consumer 

behaviors – and at the center of this shift stands a quiet but 
powerful innovation: the parcel locker.

Parcel lockers are no longer a niche feature of delivery 
networks. In many European markets, they’ve become the 
dominant mode of last-mile fulfillment, reshaping 
expectations around speed, convenience and efficiency. 
Where infrastructure has matured, lockers are not simply an 
alternative – they are the preferred choice. And this change  
is not just technological – it’s cultural. It reflects how people 
shop, how they move and what they value.

From convenience to expectation
Lockers work for everyone. For consumers, lockers  
represent f lexibility without compromise. They remove  
the inconvenience of waiting at home, the frustration of 
missed deliveries and the awkwardness of relying on 
neighbors. Open 24/7 and often located near homes, shops 
and transit stations, lockers offer independence in managing 
online purchases.

For parcel operators, lockers consolidate delivery routes, 
reduce failed drop-offs and require fewer resources to 
manage. With rising volumes from e-commerce giants, 
cross-border marketplaces and the boom in second-hand 
platforms, the ability to deliver more with less has become 
essential. Parcel lockers answer this call.

A market defined by smaller, smarter parcels
The physical profile of e-commerce is also changing. Parcels 
are becoming smaller, lighter and more frequent. This shift  
is driven by a broader mix of players, including fast-fashion 
platforms, recommerce sites and global online retailers. 
Parcel lockers, by design, are built for exactly this type of 
volume. They don’t just accommodate the trend but optimize 
its delivery. Yet not every parcel fits in a locker. And not every 
location is ready for a locker-based network. That’s why the 
most successful strategies often rely on a combination of 
lockers and well-placed pickup and drop-off points to f lex 
capacity during peak periods and handle larger shipments. 

Players that shape the future
New players have emerged as leading examples of what’s 
possible when parcel locker delivery is done at scale. By 
building up their own infrastructure and parcel lockers, 
entering strategic partnerships and consistently improving 
the user experience, these operators have redefined the role  

NEW RULES
KIRSTEN KÖNIG, ENGAGEMENT MANAGER AT  
OLIVER WYMAN, EXPLAINS WHY THOSE WISHING  
TO TRULY COMPETE IN LAST-MILE DELIVERY MUST  
INVEST IN PARCEL LOCKER NETWORKS NOW 

of the parcel locker in modern logistics. Other companies, 
including major logistics and postal operators, are now 
accelerating their own locker strategies – some through direct 
rollout, others through acquisitions or joint ventures.

Responses vary. In some countries, traditional operators 
have moved quickly, recognizing that delivery experience is 
now a core competitive advantage. They play it smart by 
turning potential cannibalization of their to-door volumes  
into margin upside by steering volumes toward the lower-cost 
OOH channels. Channel-based incentives such as stark price 
differentiation between to-door and OOH products are one 
way to guide consumer behavior while protecting profitability. 

In other countries, progress has been slower, constrained by 
legacy systems, cost pressures or organizational inertia. What’s 
clear is that the window to catch up is narrowing.

A tipping point for traditional players
For legacy postal and parcel services, the stakes are high.  
Many entered the e-commerce game with models built around 
traditional routes and volumes. Those models are no longer 
sufficient. Consumers are not just choosing retailers – they are 
choosing delivery experiences. And when lockers offer more 
speed, control and reliability at a lower price, they win.

But thriving in the parcel locker game requires more than 
deploying well-placed lockers. It demands complete rethinking 
of operations – redesigning routes, managing f lows 
dynamically and aligning closely with e-tailers and consumer 
expectations. The most successful players will be those who 
put the locker at the center of a smarter, more collaborative 
and efficient ecosystem.

The future is locked in
Parcel lockers are more than just one delivery type – they are  
a new standard. As Europe’s delivery landscape tilts toward 
f lexibility, simplicity and efficiency, those who recognize this 
shift – and act on it – will be best positioned to lead long term. 
For others, now is the time to rethink, reshape and accelerate. 
With the right strategic focus, operational agility and 
collaboration across the ecosystem, even late movers can  
still capture significant ground. The momentum is clear and 
the opportunity is real. n

http://www.parcelandpostaltechnologyinternational.com/
https://www.parcelandpostaltechnologyinternational.com/
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Round of applause
SAVE TIME AND MONEY WITH SEW-EURODRIVE’S NEW INTELLIGENT 
CONDITION MONITORING SOLUTION

DriveRadar 
APPredict’s 
intuitive user 
interface makes  
it simple and easy 
to monitor your 
entire system 

 Imagine a world where your 
machines can tell you when they 

need attention long before a breakdown 
occurs. With DriveRadar APPredict 
from SEW-Eurodrive, that vision 
becomes reality. This smart web  
app brings transparency, efficiency  
and digital insights to your entire 
maintenance strategy, without the 
requirement for expert knowledge.

Data-driven foresight
Traditional maintenance is often a mix of 
experience, routine and reactive action. 
But in high-performance environments 
like parcel logistics, automotive 
production or intralogistics, that is no 
longer sufficient. Unplanned downtime  
is costly, over-maintenance is inefficient 
and surprises are rarely welcome. 
DriveRadar APPredict changes the 
equation – from guesswork to foresight, 
from reaction to prevention.

Simplicity meets intelligence
What sets DriveRadar APPredict apart  
is not just its technology but its ease of 
use – no complex analytics or lengthy 
rollouts. Designed for simplicity, 
transparency and performance, with an 
intuitive interface that requires no expert 
knowledge, detailed insights into machine 
data and condition, and smart features 
for early fault detection, it offers targeted 
maintenance and maximized uptime.

Behind the scenes, smart sensors 
and machine learning algorithms do the 
heavy lifting and handle the complexity. 
Data is securely processed in the cloud 
and visualized in a clean, web-based 
dashboard. As a result, DriveRadar 
APPredict provides simplified and 
effortless monitoring of applications, 
including hard-to-reach machinery.

A digital ecosystem
APPredict is part of DriveRadar, 
SEW-Eurodrive’s holistic approach to 
condition monitoring and predictive 
maintenance. It integrates seamlessly 
with complementary services including 
spare parts management, retrofit 
planning and lifecycle support. The goal 
is not just to fix problems but to prevent 
them and optimize every step in between.

KEY FACTS
 Prevents downtime using 
smart sensors and machine 
learning

 Part of the wider predictive 
maintenance product suite

 Created in partnership with 
Schaeffler

 Nominated in Supplier of the 
Year category in the Parcel 
and Postal Technology 
International Awards

industry and complement each other 
perfectly in terms of our expertise. This 
collaboration allows us to provide 
innovative digital solutions that 
optimize production processes and 
increase maintenance efficiency. By 
combining our drive technology with 
Schaeffler’s predictive maintenance 
solutions, we create sustainable added 
value for our customers.”

Dr Philipp Jussen, head of predictive 
maintenance industrial lifetime 
solutions at Schaeffler, adds, “The 
integration of our Optime solutions into 
the DriveRadar APPredict solution from 
SEW-Eurodrive significantly expands 

the possibilities of 
predictive maintenance. 
Combining our shared 
digital skills with 
SEW-Eurodrive’s  
service expertise gives 
customers more precise 
and comprehensive 
information that helps 
prevent unplanned 
downtimes. This helps 
reduce maintenance 
costs and improve 
system availability.”

With DriveRadar 
APPredict, users are 

always one step ahead. The innovative 
system enables users to rely on 
data-driven decisions, increase the 
availability of their equipment and  
earn applause for smart, future-ready 
operations. n

SEW-Eurodrive
To find out more, scan the QR code or visit  
t1p.de/nrm4r

Award-winning innovation
The industry is taking notice, and the 
solution has been shortlisted in the 
Supplier of the Year category of the Parcel 
and Postal Technology International 
Awards 2025.

DriveRadar APPredict is the result  
of a successful innovation partnership 
between Schaeffler and SEW-Eurodrive. 
By working together, both companies are 
setting new standards for the future of 
condition monitoring and maintenance. 
The solution reflects a shared vision: 
making predictive maintenance 
practical, scalable and impactful.

Maintenance teams benefit from  
this partnership in many ways. All 
relevant information is bundled in  
the DriveRadar APPredict platform, 
supplemented by the in-depth technical 
expertise of both companies. The 
recommendations for action and alarms 
are based on Schaeffler’s extensive 
expertise in rolling bearings and 
machine dynamics, as well as SEW-
Eurodrive’s many years of experience in 
drive technology. This close integration, 
which already exists in the mechanical 
design of SEW-Eurodrive products with 
Schaeffler’s rolling bearings, is now also 
being continued digitally.

Tobias Nittel, head of  the corporate 
solution center – electronics at 
SEW-Eurodrive, explains that this 
strategic partnership sends a clear 
signal about the future of digital 
maintenance: “Schaeffler is the ideal 
partner for us, as we operate in the same 

E X H I B I T O R

PRODUCTS AND SERVICES

September 2025    www.ParcelandPostalTechnologyInternational.com     75

 Parcel lockers are no longer a 
nice-to-have in parcel delivery 

networks; they have become critical 
last-mile infrastructure. As user needs 
diversify and regulatory expectations 
rise, the old one-size-fits-all approach  
is reaching its limits. The industry is 
shifting toward solutions that are 
intelligent and meet carrier, end user 
and legislative requirements for energy 
efficiency and accessibility. SwipBox 
views this shift not as a challenge but  
as an opportunity to design better 
networks – for the people who use them 
and the operators who run them.

Accessibility as an advantage
New EU accessibility legislation, which 
came into effect this June, marks a pivotal 
shift for parcel locker design. With 
accessibility no longer a differentiator but 
a legal baseline, carriers are prompted to 
rethink every aspect of user interaction. 
For SwipBox, accessibility has long been 
a powerful design lens rather than a 
compliance task.

To refine and scale what works, 
SwipBox incorporates continuous 
feedback loops into its development 
process. This includes testing with 
different user groups to ensure lockers 
remain intuitive and ready for evolving 
parcel delivery patterns. 

“Designing with accessibility in 
mind leads to simpler, more intuitive 
solutions that benefit everyone, not  
just those with disabilities,” comments 
SwipBox’s chief development officer 
Brian Espersen Riemer. 

Designing for real use
Designing for real use also means 
creating solutions that perform in varied 
climates and operational contexts. For 
instance, urban areas are characterized 
by limited space and high turnover, while 
both urban and rural sites require stable 
power and resilience to withstand 
extreme weather conditions.

Carriers look for solutions that 
remain effective across all 
environments, supporting efficient 
route planning, reducing failed 
deliveries and maintaining consistent 
service levels. SwipBox’s app-based, 

SwipBox’s lockers 
are designed to  
be accessible and 
easy to use for 
both customers 
and operators

KEY FACTS
 Accessibility is a  
design lens

 Bluetooth communication  
ensures reliability and 
energy efficiency

 Solutions combine 
regulatory compliance, 
operational excellence 
and user-centric design

service availability. The company’s 
business intelligence tools guide 
procurement decisions, helping carriers 
select the right locker types to match 
real-world needs with investment 
strategies and deliver measurable 
operational improvements.

For carriers, these tools enable faster, 
more precise network expansion, reduce 
failed deliveries and optimize courier 

operations, leading to 
higher service levels, 
operational efficiency and 
customer satisfaction, and 
ensuring more profitable 
and efficient locker 
network operations.

Looking ahead
With modular, flexible 
solutions ready to evolve 
alongside market needs, 
SwipBox remains 
committed to creating 
products that work for 

everyone, everywhere. Upcoming 
products will build on current strengths 
while introducing new access options 
that broaden usability even further. This 
commitment to design adaptability and 
flexibility will remain central to 
SwipBox’s future developments.

Visit SwipBox at Booth 11.310 at 
Parcel+Post Expo to see how its design 
thinking is shaping the future of 
last-mile delivery. n

SwipBox
To find out more, scan the QR code or visit  
www.swipbox.com/en/products/swipbox-infinity

battery-driven Infinity lockers are 
designed to deliver this. All 
communication occurs via Bluetooth,  
so users do not require mobile data 
coverage – only the digital key in their 
app. As transactions synchronize 
through the app network rather than 
directly from locker to server, lockers 
operate without internet coverage and 
remain functional even if users lack 
mobile data, with updates syncing when 
coverage returns.

This Bluetooth approach ensures 
high energy efficiency. Combined with  
a screenless design and a battery with  
a 10-year lifetime, maintenance is 
minimal. The optional PIN pad for 
Infinity lockers is designed with the 
same simplicity and low-energy focus, 
as will future Infinity products be.

“Designing for real use means 
creating solutions that work just as well 
in busy city centers as they do in remote 
villages,” says Riemer. “Our goal is to 
combine reliable, energy-efficient 
hardware with intelligent software so 
carriers can deploy lockers anywhere 
with confidence.”

Elevating business
These design choices are complemented 
by intelligent tools that help carriers 
deploy and operate networks more 
efficiently, such as SwipBox’s Location 
Generator. Combined with carrier 
insights on delivery volumes and 
demographics, these tools support 
strategic rollouts.

SwipBox’s utilization and network 
optimization tools balance locker use 
and network capacity efficiently, 
increasing turnover and enhancing 

E X H I B I T O R

Unlocking infinite flexibility
SWIPBOX EXPLORES THE BENEFITS OF DESIGNING PARCEL LOCKERS  
TO MEET ACCESSIBILITY AND ENVIRONMENTAL NEEDS
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Delivering the future
AUSTRIAN POST HAS DEPLOYED DIRECT4.ME NEXT-GENERATION LOCKERS  
TO FACILITATE QUICK, CONVENIENT AND FUTUREPROOF LAST-MILE DELIVERY

 Parcel locker networks across 
Europe are entering a 

transformative era. As e-commerce 
volumes surge and consumers demand 
seamless, ultra-convenient out-of-home 
(OOH) options, the need for smart, 
sustainable and resilient last-mile 
infrastructure has never been greater. 

In this context, Austrian Post and 
technology partner Direct4.me have 
entered a long-term strategic 
partnership to rapidly expand a 
next-generation network of parcel 
lockers across 11 countries. This 
collaboration, rooted in a shared 
commitment to sustainability and 
user-centric design, has already 
delivered 1,000 lockers in 2025 – with 
several thousand more planned for the 
rest of this year and for the coming years.

Extensive regional network
The last mile represents one of the  
most dynamic and challenging frontiers 
in logistics today. Growing urban 
congestion, environmental pressures and 
evolving consumer expectations demand 
an approach that is not only operationally 
efficient but also environmentally 
conscious and universally accessible. 
High-density OOH networks are now 
seen as the backbone of modern delivery 
ecosystems, ensuring that parcels can  
be picked up or dropped off anytime, 
anywhere, without compromising on 
convenience or sustainability.

Austrian Post’s vision to build the 
most extensive and user-friendly parcel 
locker network in the region (Central 
and Eastern Europe and Southeast 
Europe) is reinforced by Direct4.me’s 
cutting-edge technology, modular 
design expertise and powerful software 
solution, which enables Direct4.me to 
fine-tune its system to the specific 
needs of each country within the 
Austrian Post network, including its 
subsidiary Express One Slovenia. 

Solutions like Direct4Smart and 
Direct4Lean lockers combine compact, 
solar-powered engineering with 
effortless ‘drop-and-play’ installation. 
This f lexibility allows seamless 
integration into busy urban centers, 

Direct4Smart 
and Direct4Lean 
are part of 
Direct4.me’s 
flexible, 
hardware-
agnostic 
platform, built  
for scalability, 
autonomy and 
fast deployment

KEY FACTS
 Expanding locker 
network to 11 countries 
across Europe

 1,000 lockers deployed, 
thousands more ahead 

 ‘Drop-and-play’ and 
modular installation  
for flexible network

This long-term alliance is more than 
just a network expansion – it symbolizes 
a strategic move toward a greener, 
smarter and more customer-centric 
delivery future. With thousands more 
lockers set to be deployed in the coming 
years, Austrian Post and Direct4.me are 

building the foundations for a 
truly connected, accessible and 
sustainable parcel ecosystem 
that will serve millions across 
the region.

As parcel volumes continue 
to rise and expectations for 
speed and accessibility 
accelerate, partnerships like 
that between Austrian Post  
and Direct4.me will define the 
future of last-mile delivery. 
Together, the companies are not 
only scaling infrastructure but 
also reimagining how parcels 

move through cities and communities 
– creating a future where sustainable 
convenience is within everyone’s reach, 
one smart locker at a time. n

Direct4.me
To find out more, scan the QR code or visit  
www.direct4.me

residential neighborhoods and 
underserved rural areas, minimizing 
environmental impact while 
maximizing reach.

Designed for full autonomy, these 
lockers incorporate advanced power 
management systems, solar panels  
and smart battery arrays, supporting 
features such as integrated surveillance 
and intuitive touch interfaces. 

Multiple unlocking methods – 
including Bluetooth, PIN and QR – 
ensure a smooth, inclusive user 
experience for everyone, from digitally 
savvy recipients to those who prefer 
simple, phone-free access.

Strategic alliance
At the core of this network growth lies  
an unwavering shared vision: to create  
a last-mile delivery landscape that is 
resilient, scalable and sustainable.  
The modular, ‘Lego-like’ architecture 
empowers Austrian Post to dynamically 
adapt capacity to seasonal peaks or 
changing local demand, ensuring high 
first-attempt delivery rates and reducing 
emissions. This futureproof approach  
is a direct reflection of both partners’ 
commitment to environmental 
stewardship and operational excellence.

E X H I B I T O R

Awareness/ 
branding

Awareness/branding 
package
Combine all of the above across three 
print issues and a full calendar year.
Price available on request

Shine a spotlight on your company 
through news content, banner 
advertising and targeted e-blasts: 
�•	Publish a press release – up to 

three press releases per year on our 
website, and promoted on the weekly 
e-newsletter and our social channels

�•	Technical article (and advert) –  
a 600-word magazine article, 
highlighting your latest research, 
commenting on a new market trend 
or demonstrating your expertise via a 
customer case study

�•	High-profile banner advertising online 
and in email – position your banner 
alongside our much-acclaimed technical 
content to reach thousands of industry 
professionals

�•	Dedicated e-blast – email to our full 
database, highlighting your latest 
product

http://www.parcelandpostaltechnologyinternational.com/
https://www.parcelandpostaltechnologyinternational.com/
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Expo opportunities

Exclusive photo booth sponsorship.  
A custom-built photo booth featuring a  
human-scale perspex magazine cover  
and your logo, in a prime position,  
presenting a fantastic, fun  
opportunity for visitors to stop  
and have their photo taken for  
sharing on social media
€10,000 (includes  
advert in showguide)

Secure an exclusive on-site video interview  
(limited availability) with our editorial team,  
filmed by our expert video team for publication  
on the magazine website and promoted via  
the weekly e-newsletter and our expo and  
social channels
From £2,500 (discount available  
to magazine advertisers)

Meet the industry’s 
key players at this year’s 
Expo in Amsterdam!

STARS OF 
THE SHOW

Your  
coverline  

here
www.sample.com

Visit 
Xcompany on 

stand 1234
Hall X

logo here

Pre-show promotion

Present your star product, new launch or 
customer case study in a detailed one- or 
two-page technical article (with advert) in 
the pre-show issue of the magazine.

Secure an exclusive one- or two-page 
exhibitor interview (limited availability) in 
the pre-show issue (with advert).

– All advertisers in the pre-show issue are 
also guaranteed inclusion in the dedicated 
event preview, used by visitors to decide 
which companies to see at the show

– Advertisers also benefit from daily 
circulation of the pre-show issue throughout 
the event – with copies at every entrance,  
on the magazine’s dedicated booth and 
booth drops throughout the hall, promoted 
via the event app

– Exhibitor show news from advertisers  
can also appear in online editorial content 
promoting the show, the show daily news 
e-blasts, the official show review and other 
marketing assets

From £3,950
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Across the board
KELLY VAN DER WEG, MANAGING DIRECTOR OF SPRING GLOBAL DELIVERY 
SOLUTIONS UK, EXPLAINS HOW THE COMPANY HELPS RETAILERS OVERCOME 
COMPLEX CROSS-BORDER E-COMMERCE CHALLENGES 

THE INDUSTRY IS A 
COMMODITIZED WORLD, SO  
YOU NEED TO FIND YOUR NICHE 
SOLUTIONS AND WE DO THAT  
BY BEING BESPOKE”

 Tell us about Spring GDS 
and how it has developed.

Spring GDS was established around 25 
years ago, and we have evolved 
throughout the years. The most recent 
impactful change happened around  
six years ago when PostNL and Spring 
GDS decided to separate the business 
with a clear focus on e-commerce in 
global regions. PostNL became focused 
on imports and exports in the Benelux 
market, and Spring GDS created an 
Asia-America model and a European 
model. These models are governed 
separately and have different business 
focuses – different types of customers, 
different service levels, etc – but our 
logistics are connected as we are all  
one company. 

Spring UK is part of Spring Europe.  
It is an anomaly within that structure as 
it is one of the two non-EU countries 
next to Switzerland, but it drives quite a 
big part of the total value of Spring 
Europe. We have a total of 15 countries 
and Spring UK is one of the largest. 

We are strong because we use each 
other’s networks. So we have hubs in 
each individual country and we connect 
them with trucks. We have brokered 
solutions where Spring GDS mixes 

ABOVE: A friendly, 
personal team 
helps customers 
succeed in 
cross-border 
e-commerce

Belgium, France, Ireland and Scotland. 
Globally we have about 40 partners with 
190 postal solutions, and that optimal 
blend really means we can reach all kinds 
of customers and retailers.

How do you help SMEs and 
enterprise businesses achieve 
e-commerce success?
We support the full scope of business 
sizes, and we want to be as close as 
possible to the decision-makers, which 
means working closely with retailers. But 
that isn’t the nature of B2C commerce – 
there are many players – so we have a lot 

postal solutions with commercial 
solutions, which makes us able to offer 
our customers a f luid solutions set.

Where are you seeing the most 
growth regionally?
Import toward the UK remains complex 
but it is one of our best-selling solutions, 
so we support our customers with 
customs clearance and connecting to the 
network on mainland UK. We are also 
very good overseas and across borders 
toward the USA. Per origin, we focus on 
the neighboring countries, so the UK is 
very good toward the Netherlands, 
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BELOW: Investing 
in both technology 
and people is key 
to Spring GDS’ 
continued growth

gaining traction and bringing in our 
first customers in that market.

What are your plans for service 
expansion?
We are going global so we have Spring 
GDS expansion in the Asian market 

– we’re looking to move into the 
south Asian region – that will 

help establish our network 
even further. We’re also 

continuously developing 
lanes in South America, 
Canada and the USA. Also 
in the Middle East, which, 
although sensitive, is a 
market with rising demand 

for European goods. 
We also want to firm up 

our networks, so we have a 
dual vendor approach in the 

main markets but also in Tier 2 
countries – we want to offer f lavors and 

choice so we’re adding a lot to that area. 
Out-of-home solutions like PUDO and 
locker have a positive sustainability 
impact as well as a financial benefit for 
sellers. As Spring GDS, we have one of 
the largest ‘collect’ networks in Europe.

At Spring UK, we are diversifying  
by means of fulfillment, which gives us 
more balance, and we can only do that 
by investing in technology and in our 
people. As we speak, we have hired eight 
people this year and we continue to seek 
that high-end talent, as well as invest in 
the latest technologies for our internal 
transformation.

What makes Spring GDS stand 
out from your competitors?
I think it is our personality and the way 
we interact with our customers – we are 
personal, direct and always available. 
That is worth nothing if you’re not 
actively working with the customer, so 
we are also creative, responsive and 
solution driven. We almost never say no 
– sometimes we probably should, with 
hindsight – but we always try to help our 
retailers grow so we’re always open to 
ideas. Our customers tell us that we truly 
listen, that we are creative, solutions 
focused and results driven. That shows  
in our very high European NPS score  

of 42. And finally, our 
organization is agile  
and fit to adapt to the 
continuous demands  
of the market. n

of cooperations with 3PLs and 
consolidators, but also with our 
competitors in the UK. We use each 
other’s solutions, and this means we  
can act for all business sizes. 

What challenges are you 
finding in the cross-border 
e-commerce market?
First of all, if I look inward at the 
challenges around finding talent, we are 
focused on consultative selling rather than 
going out to market with rate cards. We 
want to deep dive into the supply chains of 
our customers, which is a broad spectrum, 
so finding the right people who can do 
that type of consultative selling is quite 
hard for us, but we are succeeding well. 

In the outside world, the industry is  
a commoditized world, so you need to 
find your niche solutions and we do that 
by being bespoke. Many of our solutions 
are tailored to the specific needs of each 
customer – we take away the hassle, we 
take away the complexity of tax returns, 
VAT visibility, how to do customs 
clearance, etc. We are now moving into 
helping with the complexities around 
fulfillment, because if you’re a growing 
party and you want to go out and raise 
your website, do your marketing, do 
your distribution and set up all your 
operations, there comes a point when 
you need to focus. We want to help  
our customers one step earlier in the 
value chain by supplying value-added 
services such as fulfillment in addition 
to distribution.

How do you support 
sustainable operations?
A year ago, we took a bold step by  
betting on HVO100 – a highly  
promising alternative capable of 
significantly reducing CO₂, NOx  
and particulate emissions. Today,  
we can confidently say that the  
potential was real: we saved  
1,034,861kg of CO₂ emissions in  
the UK, helping reduce road 
transport emissions without 
waiting for the rollout of 
electric truck infrastructure. 
These savings are meaningful 
and demonstrate that viable 
alternatives to traditional diesel 
do exist, even for road transport.

What projects have you 
worked on recently?
We have recently started working with 
JD Sports, which is tremendous news. 
We’re collaborating more with high-end 
and iconic brands in the UK. One of our 
biggest customers is The Hut Group – 
well known for its 20 brands in the UK – 
and we carry most of their volume. We 
are a strategic partner for them and we’ve 
both learned a lot from each other. 

We’re also expanding our scope.  
We originally focused on England and 
had some customers in Wales and 
Northern Ireland, but a few months  
ago we decided to move into the 
Scottish market, which has its 
complexities but there is really  
a need for parties like us, so we are 

Spring Global  
Delivery Solutions has  

40  
partners with 190 
postal solutions  

worldwide

Spring GDS
To find out more, scan the QR code or visit  
www.spring-gds.com

Official showguide 
advertisement
•	Take an ad in the official 

showguide – the on-site 
catalog used by visitors 

From £2,000

Dedicated e−blast
•	Send a dedicated e-blast to  

the full magazine database  
(or selected segment)  
before (limited availability)  
or after the event

From £2,500

Exclusive webinar
•	Book an exclusive webinar 

(before or after the event)  
for highly targeted lead-
generation brand awareness, 
with full e-newsletter/social 
media promotion included

From £5,000

#ParcelPostEXPO

27

EXHIBITOR LISTINGS

EXHIBITOR LISTINGS

handling space. The company provides innovative solutions to increase sort accuracy and ramp up production. From high-volume package handling to grocery distribution, Regal Rexnord delivers the flexibility and accuracy to meet evolving customer demands.

RouteSmart TechnologiesBooth: 12.212Web: www.routesmart.comIntelligent route planning with RouteSmart results in more efficient delivery operations. Take control of daily route changes and surges in delivery volumes to grow your business and remain competitive. RouteSmart’s proven solutions allow you to decrease planning time, create balanced efficient routes and sequences, reduce costs 
and maximize daily deliveries.

S
Saiet Engineering SrlBooth: 11.120Web: www.saiet.engineeringSaiet Engineering offers innovative solutions 

in the parcel MHE and warehouse, with hi-tech and AI collaboration.

Scaletronic
Booth: 12.306Web: www.scaletronicglobal.comScaletronic delivers advanced logistics automation solutions, specializing in dimensioning, weighing, scanning (DWS) and sortation systems. Its scalable, modular automation systems ensure flexibility and efficiency in parcel handling hubs. With coverage across Europe, Scaletronic is your partner for intelligent, high-performance automation solutions designed for high-volume logistics networks.

Scandit AG
Booth: 10.108Web: www.scandit.comScandit empowers post and parcel workers, customers and businesses to digitalize processes, boosting efficiency and productivity. Its Smart Data Capture platform automates tasks like van loading and proof of delivery with unmatched speed 

and accuracy. Visit scandit.com to see why leading retailers trust it.

Scoobic Urban MobilityBooth: 12.621Web: scoobic.comScoobic revolutionizes urban logistics with 100% electric vehicles, enhancing driver safety, efficiency and sustainability. Through partnerships like RAPsev, Scoobic delivers seamless last-mile solutions. Its MED (Mobility as a Service) concept ensures full 

operational efficiency and support, making cities greener, quieter and better places to live.

Scurri
Booth: 10.338Web: www.scurri.comSimplify reporting, streamline route planning 

and navigate customs effortlessly, all with the 
power of seamless, high-quality, accurate data presented in one single format.

SEW-Eurodrive GmbH & Co. KG
Booth: 12.336Web: www.sew-eurodrive.deAdvanced drive technology coupled with smart electronics by SEW-Eurodrive fulfills the requirements of the CEP industry every day across a multitude of applications. Its proven solutions for courier, express and parcel logistics (CEP) are highly energy efficient and offer flexibility and reliability. They support customers in futureproofing their logistics.

Shanghai Simba Intelligence Technology Co. LtdBooth: 11.512Web: www.simba-sh.comSimba Tech is a parcel sorting solution provider. Its Linear Sorter LS100N-300P and Heavy-Duty Crossbelt Sorter are all at the show, all applied innovations for specific operational challenges in the express, e-commerce and postal industries. Landy Zhao, CEO of Simba, and her team are looking forward to your visit.
Shenzhen Longyuan Lock Industry Co. LtdBooth: 11.503Web: www.solenoid-lock.comShenzhen Longyuan Lock Industry's electromagnetic lock factory was established 

in March 2007. Since then, its products have been widely used in many fields, such as vending machines, express delivery cabinets, 
smart mailboxes, storage cabinets, smart lockers, filing cabinets, bookcases, employee 
lockers and some other cabinets.
Shenzhen Zhilai Sci and Tech Co. Ltd
Booth: 10.110Web: www.smartelocker.comShenzhen Zhilai Sci And Tech, founded in 1999 and headquartered in Shenzhen, is the leading locker manufacturer in China, specializing in electronic locker research and development, manufacturing, sales and relative services. Zhilai has a global reputation as an original design manufacturer developing high-quality smart 

lockers.

Shipsy
Booth: 11.404Web: www.shipsy.ioShipsy’s AI-powered supply chain orchestration and execution platform empowers logistics companies to save costs, 

reduce working capital, ensure operational resilience and elevate customer experience. Shipsy caters to 250+ enterprise customers across the globe, tracks over 650,000 containers per month, procures freight worth 
$150m+ per month and processes 150m+ shipments per month.

Sick AG
Booth: 11.128Web: www.sick.deSick offers best-in-class sensor solutions for volume measurement, barcode reading and RFID identification. Over and beyond, Sick accurately locates assets indoors and outdoors, ensures seamless safety, turns data 

into smart decisions and provides a wide range of sensors for AGV. Sick is a one-stop shop for your efficient operations.
Simba TechnologyBooth: 11.512Web: www.simba-sh.comSimba is committed to providing efficient and intelligent logistics solutions and equipment for clients, especially in the express and e-commerce industry. Since its establishment, Simba has delivered more than 1,000 projects around the world.

Smartlift Bulk Packaging LtdBooth: 12.232Web: www.smartliftbulkpackaging.co.ukSmartlift Bulk Packaging offers a wide array of packaging products to accommodate a broad range of market sectors. Courier, e-commerce and retail are markets the company can support with its products at Parcel+Post Expo. Smartlift is committed to finding the right flexible packaging solution for your business.

SNBC Europe BVBooth: 11.207Web: www.snbc-europe.comSNBC is a globally active manufacturer of equipment for the logistics, banking and retail industries. Parcel lockers are the main product: grid and solar/battery-powered. SNBC also offers a range of machinery for parcel sorting, including crossbelt sorters and weighing and measuring systems. Please visit the booth to learn more.
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City Logistics - A Swiss solution

www.kyburz-switzerland.ch

Parcel + Post Expo 2024

The expertise and knowledge of the delivery companies is the base for the

development of the city logistics solution from KYBURZ. The consistency of

the system from the sorting centre to the delivery point is a key factor.

Are you looking for a future 

delivery solution for city

centres? 

A city logistics concept will 

take you one step further.

Planzer, one of the leading logistics companies 

(B2B &B2C) in Switzerland, is known for its 

focus on future-orientated planning. The joint 

development and testing of the new interchan-

geable box system with KYBURZ is the result of 

years of trustworthy co-operation.

At the Parcel+Post Expo, Planzer and KYBURZ, the manu-

facturer of reliable, safe and durable delivery vehicles, will 

be presenting what works in Switzerland‘s tight, regulated 

and congested city centres. 

The dialogue with the manufacturer and the operator will 

provide visitors with comprehensive insights from real life.

VISIT KYBURZ

AT BOOTH 12.628co-located with

Exhibitor  
promotion package

Four levels  
available –  

see page 15Live at-show 
promotion

http://www.parcelandpostaltechnologyinternational.com/
https://www.parcelandpostaltechnologyinternational.com/
https://parcelandpostexpo.com/
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Sample 
booth

Exclusive  
photo booth 
sponsorship

Meet the industry’s 
key players at this year’s 
Expo in Amsterdam!

STARS OF 
THE SHOW

Your  
coverline  

here
www.sample.com

Visit 
Xcompany on 

stand 1234
Hall X

logo here

A custom-built photo booth featuring a 
human-scale perspex magazine cover, 
in a prime position, presenting a 
fantastic, fun opportunity for visitors to 
stop and have their photo taken, for 
sharing on social media, etc

• 	Your company logo clearly visible on the 
perspex magazine cover, with option to 
include social media hashtag or handle 

• 	Photo booth alongside the Parcel and Postal 
Technology International magazine and 
Parcel+Post Expo booths, which will 
promote the photo opportunity to all visitors

• 	A double-page advert in the official event 
showguide (in first 15 pages or centerfold) 
promoting your company at this year’s 
exhibition 

• 	A single-page ‘house’ advert promoting the 
photo booth opportunity in the official event 
showguide 

• 	A push notification to all attendees via the 
official showguide app to come and have 
their photo taken

• 	Social media posts via the Parcel and Postal 
Technology International magazine and 
Parcel+Post Expo LinkedIn company pages 
(15k+ followers) promoting the opportunity to 
have a photo taken 

• 	Reference to the photo booth within our 
pre-show marketing content 

• 	Inclusion of the photo booth within the 
official post-show report published after 
the event

https://www.parcelandpostaltechnologyinternational.com/
https://parcelandpostexpo.com/
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Packages
OPPORTUNITY BRONZE SILVER GOLD PLATINUM

Magazine  
advertising

Press release on website 1 1 2 3

Website feature (interview, opinion, etc) – – 1 2

Technical editorial 2 x half page 2 x 2 page 3 x half page 3 x full page

Advert 2 x half page 2 x full page 3 x half page 3 x full page 

E-blast 1 x regional 1 2 x regional 3

Webinar – – – 1

PACKAGE VALUE £9,400 £13,850 £15,350 £31,700

TOTAL £7,000 £10,000 £11,000 £22,500 

Digital  
advertising

Press release on website – 1 2 3

Website feature (interview,opinion, etc) – – 1 2

Website junior banner 3 months 3 months 6 months 12 months

Newsletter banner 1 month 3 months 3 months 6 months

E-blast 1 x regional 1 x regional 2 3

Video interview – – 1 1

Webinar – – – 1

PACKAGE VALUE £5,020 £7,650 £16,750 £31,100

TOTAL £3,500 £5,300 £11,500 £21,000

Exhibitor  
package

Advert in pre-show issue Half page Half page Full page Full page

200-word show news in preview 1 1 1 1

Exhibitor interview / technical article Half page Half page Full page Full page

Showguide advert Full page Full page Full page Full page

E-blast to pre-show data – – 1 1

Live video interview – 1 – 1

PACKAGE VALUE £5,450 £7,950 £9,450 £11,950

TOTAL £3,800 £5,000 £6,600 £8,500
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Across the boardKELLY VAN DER WEG, MANAGING DIRECTOR OF SPRING GLOBAL DELIVERY 

SOLUTIONS UK, EXPLAINS HOW THE COMPANY HELPS RETAILERS OVERCOME 

COMPLEX CROSS-BORDER E-COMMERCE CHALLENGES 

THE INDUSTRY IS A COMMODITIZED WORLD, SO  YOU NEED TO FIND YOUR NICHE SOLUTIONS AND WE DO THAT  BY BEING BESPOKE”

 Tell us about Spring GDS and how it has developed.Spring GDS was established around 25 years ago, and we have evolved throughout the years. The most recent impactful change happened around  six years ago when PostNL and Spring GDS decided to separate the business with a clear focus on e-commerce in global regions. PostNL became focused on imports and exports in the Benelux market, and Spring GDS created an Asia-America model and a European model. These models are governed separately and have different business focuses – different types of customers, different service levels, etc – but our logistics are connected as we are all  one company. 
Spring UK is part of Spring Europe.  It is an anomaly within that structure as it is one of the two non-EU countries next to Switzerland, but it drives quite a big part of the total value of Spring Europe. We have a total of 15 countries and Spring UK is one of the largest. We are strong because we use each other’s networks. So we have hubs in each individual country and we connect them with trucks. We have brokered solutions where Spring GDS mixes 

ABOVE: A friendly, personal team helps customers succeed in 
cross-border 
e-commerce

Belgium, France, Ireland and Scotland. Globally we have about 40 partners with 190 postal solutions, and that optimal blend really means we can reach all kinds of customers and retailers.
How do you help SMEs and enterprise businesses achieve e-commerce success?We support the full scope of business sizes, and we want to be as close as possible to the decision-makers, which means working closely with retailers. But that isn’t the nature of B2C commerce – there are many players – so we have a lot 

postal solutions with commercial solutions, which makes us able to offer our customers a f luid solutions set.
Where are you seeing the most growth regionally?Import toward the UK remains complex but it is one of our best-selling solutions, so we support our customers with customs clearance and connecting to the network on mainland UK. We are also very good overseas and across borders toward the USA. Per origin, we focus on the neighboring countries, so the UK is very good toward the Netherlands, 
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BELOW: Investing in both technology and people is key to Spring GDS’ continued growth

gaining traction and bringing in our first customers in that market.
What are your plans for service expansion?

We are going global so we have Spring GDS expansion in the Asian market – we’re looking to move into the south Asian region – that will help establish our network even further. We’re also continuously developing lanes in South America, Canada and the USA. Also in the Middle East, which, although sensitive, is a market with rising demand for European goods. We also want to firm up our networks, so we have a dual vendor approach in the main markets but also in Tier 2 countries – we want to offer f lavors and choice so we’re adding a lot to that area. Out-of-home solutions like PUDO and locker have a positive sustainability impact as well as a financial benefit for sellers. As Spring GDS, we have one of the largest ‘collect’ networks in Europe.At Spring UK, we are diversifying  by means of fulfillment, which gives us more balance, and we can only do that by investing in technology and in our people. As we speak, we have hired eight people this year and we continue to seek that high-end talent, as well as invest in the latest technologies for our internal transformation.

What makes Spring GDS stand out from your competitors?I think it is our personality and the way we interact with our customers – we are personal, direct and always available. That is worth nothing if you’re not actively working with the customer, so we are also creative, responsive and solution driven. We almost never say no – sometimes we probably should, with hindsight – but we always try to help our retailers grow so we’re always open to ideas. Our customers tell us that we truly listen, that we are creative, solutions focused and results driven. That shows  in our very high European NPS score  of 42. And finally, our organization is agile  and fit to adapt to the continuous demands  of the market. n

of cooperations with 3PLs and consolidators, but also with our competitors in the UK. We use each other’s solutions, and this means we  can act for all business sizes. 
What challenges are you finding in the cross-border e-commerce market?First of all, if I look inward at the challenges around finding talent, we are focused on consultative selling rather than going out to market with rate cards. We want to deep dive into the supply chains of our customers, which is a broad spectrum, so finding the right people who can do that type of consultative selling is quite hard for us, but we are succeeding well. In the outside world, the industry is  a commoditized world, so you need to find your niche solutions and we do that by being bespoke. Many of our solutions are tailored to the specific needs of each customer – we take away the hassle, we take away the complexity of tax returns, VAT visibility, how to do customs clearance, etc. We are now moving into helping with the complexities around fulfillment, because if you’re a growing party and you want to go out and raise your website, do your marketing, do your distribution and set up all your operations, there comes a point when you need to focus. We want to help  our customers one step earlier in the value chain by supplying value-added services such as fulfillment in addition to distribution.

How do you support sustainable operations?A year ago, we took a bold step by  betting on HVO100 – a highly  promising alternative capable of significantly reducing CO₂, NOx  and particulate emissions. Today,  we can confidently say that the  potential was real: we saved  1,034,861kg of CO₂ emissions in  the UK, helping reduce road transport emissions without waiting for the rollout of electric truck infrastructure. These savings are meaningful and demonstrate that viable alternatives to traditional diesel do exist, even for road transport.
What projects have you worked on recently?We have recently started working with JD Sports, which is tremendous news. We’re collaborating more with high-end and iconic brands in the UK. One of our biggest customers is The Hut Group – well known for its 20 brands in the UK – and we carry most of their volume. We are a strategic partner for them and we’ve both learned a lot from each other. We’re also expanding our scope.  We originally focused on England and had some customers in Wales and Northern Ireland, but a few months  ago we decided to move into the Scottish market, which has its complexities but there is really  a need for parties like us, so we are 

Spring Global  Delivery Solutions has  40  partners with 190 postal solutions  worldwide

Spring GDSTo find out more, scan the QR code or visit  www.spring-gds.com
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handling space. The company provides innovative solutions to increase sort accuracy and ramp up production. From high-volume package handling to grocery distribution, Regal Rexnord delivers the flexibility and accuracy to meet evolving customer demands.

RouteSmart TechnologiesBooth: 12.212Web: www.routesmart.comIntelligent route planning with RouteSmart results in more efficient delivery operations. Take control of daily route changes and surges in delivery volumes to grow your business and remain competitive. RouteSmart’s proven solutions allow you to decrease planning time, create balanced efficient routes and sequences, reduce costs 
and maximize daily deliveries.

S
Saiet Engineering SrlBooth: 11.120Web: www.saiet.engineeringSaiet Engineering offers innovative solutions 

in the parcel MHE and warehouse, with hi-tech and AI collaboration.

Scaletronic
Booth: 12.306Web: www.scaletronicglobal.comScaletronic delivers advanced logistics automation solutions, specializing in dimensioning, weighing, scanning (DWS) and sortation systems. Its scalable, modular automation systems ensure flexibility and efficiency in parcel handling hubs. With coverage across Europe, Scaletronic is your partner for intelligent, high-performance automation solutions designed for high-volume logistics networks.

Scandit AG
Booth: 10.108Web: www.scandit.comScandit empowers post and parcel workers, customers and businesses to digitalize processes, boosting efficiency and productivity. Its Smart Data Capture platform automates tasks like van loading and proof of delivery with unmatched speed 

and accuracy. Visit scandit.com to see why leading retailers trust it.

Scoobic Urban MobilityBooth: 12.621Web: scoobic.comScoobic revolutionizes urban logistics with 100% electric vehicles, enhancing driver safety, efficiency and sustainability. Through partnerships like RAPsev, Scoobic delivers seamless last-mile solutions. Its MED (Mobility as a Service) concept ensures full 

operational efficiency and support, making cities greener, quieter and better places to live.

Scurri
Booth: 10.338Web: www.scurri.comSimplify reporting, streamline route planning 

and navigate customs effortlessly, all with the 
power of seamless, high-quality, accurate data presented in one single format.

SEW-Eurodrive GmbH & Co. KG
Booth: 12.336Web: www.sew-eurodrive.deAdvanced drive technology coupled with smart electronics by SEW-Eurodrive fulfills the requirements of the CEP industry every day across a multitude of applications. Its proven solutions for courier, express and parcel logistics (CEP) are highly energy efficient and offer flexibility and reliability. They support customers in futureproofing their logistics.

Shanghai Simba Intelligence Technology Co. LtdBooth: 11.512Web: www.simba-sh.comSimba Tech is a parcel sorting solution provider. Its Linear Sorter LS100N-300P and Heavy-Duty Crossbelt Sorter are all at the show, all applied innovations for specific operational challenges in the express, e-commerce and postal industries. Landy Zhao, CEO of Simba, and her team are looking forward to your visit.
Shenzhen Longyuan Lock Industry Co. LtdBooth: 11.503Web: www.solenoid-lock.comShenzhen Longyuan Lock Industry's electromagnetic lock factory was established 

in March 2007. Since then, its products have been widely used in many fields, such as vending machines, express delivery cabinets, 
smart mailboxes, storage cabinets, smart lockers, filing cabinets, bookcases, employee 
lockers and some other cabinets.
Shenzhen Zhilai Sci and Tech Co. Ltd
Booth: 10.110Web: www.smartelocker.comShenzhen Zhilai Sci And Tech, founded in 1999 and headquartered in Shenzhen, is the leading locker manufacturer in China, specializing in electronic locker research and development, manufacturing, sales and relative services. Zhilai has a global reputation as an original design manufacturer developing high-quality smart 

lockers.

Shipsy
Booth: 11.404Web: www.shipsy.ioShipsy’s AI-powered supply chain orchestration and execution platform empowers logistics companies to save costs, 

reduce working capital, ensure operational resilience and elevate customer experience. Shipsy caters to 250+ enterprise customers across the globe, tracks over 650,000 containers per month, procures freight worth 
$150m+ per month and processes 150m+ shipments per month.

Sick AG
Booth: 11.128Web: www.sick.deSick offers best-in-class sensor solutions for volume measurement, barcode reading and RFID identification. Over and beyond, Sick accurately locates assets indoors and outdoors, ensures seamless safety, turns data 

into smart decisions and provides a wide range of sensors for AGV. Sick is a one-stop shop for your efficient operations.
Simba TechnologyBooth: 11.512Web: www.simba-sh.comSimba is committed to providing efficient and intelligent logistics solutions and equipment for clients, especially in the express and e-commerce industry. Since its establishment, Simba has delivered more than 1,000 projects around the world.

Smartlift Bulk Packaging LtdBooth: 12.232Web: www.smartliftbulkpackaging.co.ukSmartlift Bulk Packaging offers a wide array of packaging products to accommodate a broad range of market sectors. Courier, e-commerce and retail are markets the company can support with its products at Parcel+Post Expo. Smartlift is committed to finding the right flexible packaging solution for your business.

SNBC Europe BVBooth: 11.207Web: www.snbc-europe.comSNBC is a globally active manufacturer of equipment for the logistics, banking and retail industries. Parcel lockers are the main product: grid and solar/battery-powered. SNBC also offers a range of machinery for parcel sorting, including crossbelt sorters and weighing and measuring systems. Please visit the booth to learn more.
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The expertise and knowledge of the delivery companies is the base for the

development of the city logistics solution from KYBURZ. The consistency of

the system from the sorting centre to the delivery point is a key factor.

Are you looking for a future 

delivery solution for city

centres? 

A city logistics concept will 

take you one step further.

Planzer, one of the leading logistics companies 

(B2B &B2C) in Switzerland, is known for its 

focus on future-orientated planning. The joint 

development and testing of the new interchan-

geable box system with KYBURZ is the result of 

years of trustworthy co-operation.

At the Parcel+Post Expo, Planzer and KYBURZ, the manu-

facturer of reliable, safe and durable delivery vehicles, will 

be presenting what works in Switzerland‘s tight, regulated 

and congested city centres. 

The dialogue with the manufacturer and the operator will 

provide visitors with comprehensive insights from real life.

VISIT KYBURZ

AT BOOTH 12.628co-located with

http://www.parcelandpostaltechnologyinternational.com/
https://www.parcelandpostaltechnologyinternational.com/

